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COURSE TITLE: FUNDAMENT ALS
. OF DESIGN

couns'e CODE: DD513
Max. Marks: 40

Time: 03:00 Hours

Note Attempt all the’ questlons
Assume su1table mlssmg data, ifany.- =~

Attempt all questlons on A3 Sheet

Q1. Create and draw a rebranding idéntity for an existing food brand, consist-
ing the following : 1) A redesigned logo, 2) Website home page /a poster , 3)

A Mascot . Explain in 100 words. Use any coloured medium . [20 marks]:

Q2. Make a logo for a company/service using any of the Gestalt’s principle.
Mentlon the name of the Law used and describe the idea behind in 100
_ [10 Marks]

words .
Q3. Explain the Gestalt’s principal of Closure and Figure and ground with

small visual reference drawing /sketch. Explain in 50 to 100 words
~OR.

Explain the Law of similarity and Law of proximity of Gestalt’s principal
with small visual reference drawing /sketch. Explain in 50 to 100 words .
A [10 Marks]
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T RSECODE:DDS15n " COURSENAME: User Centered Des‘i’; -
Time: 03:00 Hours Max. Marks: 40 Mar
&
L
. Note: All questions are compulsory. o

Assume suitable missing data, if any.

| o
Q1. State if the statement is true or false: ' 0
| 8

a. Participant observation requires the researcher to stay detached and avoid interaction.
b.  Emotional design considers only how a product looks visually. '

c. Ethnography is a qualitative research method used to study people and cultures. . -
d. UCD does not involve iteration; it is a linear design approach. ..
e. Ethical protocols include obtaining informed consent and ensuring participant confidentiality. L
: : "~ [1x5= S marks] -
<
Q2. Give 1 limitation, 1 advantage and example of the following: «
1. Ethnographic studies <
2. Interviews :
3." User Centered Design ' P
4. Observation o : .
5. Protocol o . [5x3= 15 marks]

Q3. Design an ethnographic study to understand the challenges that are being faced .by‘children with
special learning needs in an inclusive classrooms. Include sampling, observation strategy, data .
collection tools, and ethical considerations. ’-

OR

You are commissioned to understand why a newly introduced community health programme has low
participation. Explain how you would use a combination of participant observation, informal
interviews, and artefact analysis to uncover cultural factors affecting participation.

- | | [1x20=20 marks
-END-
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To’alNo ofPages 01

Note: All questions are compulsory.
Assume suitable missing data, if any.

Q1. Fill in the blanks (Answer any 5):

The ALU technique examines Advantages, Limitations, and ______features.

The first step in Stanford’s Design Thinking process is . ,

A How-How diagram helps generate multiple - by breaking down a problemi.

Group Doodle is based on.using random ___as inspiration.

Storyboarding helps create visual of scenarios. :

The Double Diamond includes the stages: Discover, Define, Develop,and ____. . 1x5= 5 marks]
Role Storming is done by thinking from different . [1x

NV AW~

Q2. State if the statement is true or false:

The 3 Is in convergent thinking stand for Influence, Innovation, and Inference. .

. SCAMPER stands for Substitute, Combine, Adapt, Modify, Put to another use, Eliminate, Reverse.
Mind mapping is a convergent thinking technique used to narrow down ideas.

- The “Empathize” step involves defining the final solution.
Design Thinking focuses more on understanding the problem than jumping directly to solutions.

. Brainstorming encourages generating as many ideas as possible without criticism.
- . In ideation, judgement should be deferred to allow creative exploration.
i. The Double Diamond mode] consists of two phases: Divergence and Convergence.
Convergent techniques help in narrowing down ideas and making decisions. [1x10=10 marks]

"""‘D‘GQ"":O Ao o
&
=]
B
q
g
9,
<
[¢]
71
&
E
., o
S,
7
B
=1
g
(<]
&
[2)
g
5
»
g
Z
E
:
ol
5
(7]

Q3. A school wants to improve students' engagement during online classes, Using SCAMPER, and any
convergent methods, describe how you would arrive at an actionable solution. Use illustrations and a write up
to support your answers, '

“OR

-END- C [1x25=125 marks]
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[ "Note ; Assume suitable missing data, i .

_- - Note ; Assume suitable missing data, if.any.. . .

For submitting -EZines. IDigital Z ngdata, fany.. - . ..
o e AN Classror

The objective is to test the designer's qbility to thirik critically, resédrch rapi
communicate visually, and execute efficiently under time constraints.

Q.1 Create a single physical/ digital zine that responds to ANY ONE of

fOLIowmg contemporary issues/ themes:
A) Anxiety, burnout, and the fractured self.
B) Social media as performance.
C) Data privacy and surveillance cultures.
D) War, displacement, humanitarian crises.
Suggested Proéess: o :

"t Eﬁ)pathy (Conceptl,m' Grounding with short reflective teXf) [gg x:
2. Resear ch and Insight Gathcring _ {05 Mﬂl']
3, Idcaﬁon . , (10 Mar!
4. Visualisation Strategy.& Production : l[m Mar

5. Assembly & Presentation [CO3,4,5IBTLA

Submission Requirements: )

Maximum size: A Minimum pages L abore
' mention
ted five process stages 25
1. well documen and distribute . 200~
] reflection-



70

Note: All Resource materials/ references used or manipulated are required to be

submitted for fair evaluation.

Materials Allowed:

- Phone photography

- Digital photomanipulation tools (Photoshop,

- Stock images (royalty-free sources recommended)

- Partially Al-generated images (responsible use encouraged;
personal reflections,

Procreate, mobile apps, €tc.)

manipulation

allowed) |
- Text (written or sourced), including academic excerpts,
poetry, found text, photocopied text ' .
rinted images) - I
lers, scissors, cutting

- Collage materials (magazines, newspapers, p
- Art stationery: colors, markers, ink, pens, glue, tape, stap

tools
- Photocopy machines for texture, distortion, layering, and reproduction
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END TERM EXAMINATION 1 . -Nou/Dec-2025
Course Code:DD601 ' Course Name: Organisational

Models in Entrepreneurshlp i :
. ﬂme 03'00 Hours . i Max. Marks: 40

Q.1 Attempt any one:
Explain the stages of orglniutional scaling fo{- a dmgn-led venmre :
Discass at least three 'cllinth'ntegiessndus,ﬁzmh:smg,.lmmm& or digital mlmg.
with appropriate examples.
OR
Describe the importance of legal and operabonal frameworks in entrepreneurship.
Explain the relevance of the followmg' :
e LLPvsPvt Ltd ' . ,
e Intellectual Property _ i :
o Conl:racts and NDAs (m) ; [10 marks] [CO2] [BTL 1,2]

i . . f design-based
.2 Discuss the role of organizational cultnre in the success O

Qentrepreneunal ventures. Explain how. leadership style, diversity, ‘and team structures
contribute to bmldmgaculmreofcmatmty P [10 marks] [COl][BTLl,3] .

el Canvas (BMC) in detail. Usmg a real or‘hypothetical

od
Q.3 Describe dxe Business M  the BMC 5 —
el , explam sy T % (10 marks] [CO1] [BTL 1]
examples.

- . startl. sp might pi ; d mnwhypiyom_:gcanbea'itiul
Q.‘S Wlmlowbma - mghtm‘m .exp [lOmrlu] [COl][BTle
for scaling. '
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END TERM EXAMINATION Nov-2025

DD613 Designing for Society & Service Design

-
2
3

Time 03.00 Haurs | . Max. Mgrks 40

- 1. Why stakeholders are critical for des1gmng any service? When [
~ designing a service how will you identify and onboard different g
- stakeholders to design the most optimum service? [gr,-1,23 151

2. What are the differences between Design Thinking approach
and Systems Thinking approach while desngmng a service?
Please give at least 1 example for each & draw out the
differences? A ' rTL-3%,4) 1S)

3. Enclosed is a case study on McDonald’s. Please study the case
‘and propose what service should McDonald’s add in an Indian
context to boost sales and serve their customers better. [10}

[CBTL- 1,5

END






I was nnpressed on how Mcdonald S was constantly changlng their service tO

better suit to the changlng culture of Singaporean customers. The latest
serv1ce mnovatlon that they had introduced to Smgapore was the Iab.lﬁ

not happen to all stores 1n Slngapore however

When I was a k1d in the 90s (back when Smgapore Was still developmg asa
country), eatmg Mcdonalds was “luxunous ‘butthe ordenng system was
simple. The cashler was the food server and the food was efficlently
prepared and served. Just like every other fast food restaurants, Mcdonald’s

had ah'eady absorbed serwce des1gn very much earlier on.
Sowhatis Servioef Design"

deszgn is the acthty of planning and orgamz:mg a busmess S
- resources (people props, and processes) in order to

) (1) dzrectly unprove the employee S e.xpenence, and

() mdlrectly, the customer’s e.xpenence



Mcdonald’s value f ‘.‘f ” . :
Constant SRl f:opo:;xfon is that their food is se.rved quickly a.nd of
organising s 0ss ’ i erfent places and countries. The plgnnlng a‘nd
Proposition - onald’s l?usmess resources had revolved around their value
en they re-innovate their service design in order to ensure

thei :
r Success. While doing so, they probably had business model canvas and
:ﬁ?‘l‘iﬂfluﬁp‘dm on their hands. Here's Mcdonald’s business model canvas
‘Seérvice blueprint that I have developed.

Mcdonald’s Business Model Canvas

3

& Key Activities e Value Propositions ﬁ Customer Relationships @ | customer segments ’

Selling of Foodand Food is served quickly Fast Service Family '

Beverages and of constant quality '

. across different places Online service Children
Marketing and countries
) ) : Food Dellvery | Elderiypeople
-| Service and Food ' . !
. y Teenagers

_| Innovation
Young working adults

' Franchise Holders .
o Suppliers o Key Resources . “ clannel ' [ )
' Employees Kiosks
Restaurants Website
Mobile App

Employee Salaries o ) | Rent, rogalﬂ” and fees pald by the franchisees

Cost incurred from ”Q,-.m,ﬁ . Sales of Food -nd. Beverages from col;nplnu-oplnfod restaurants

Marksting Costs

Mcdonald’s Service_ Blueprint
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Making orders, Paylng and collection of food are the 'main touch points|
Mcdonald’s customer journey. ‘ cashier
Back when technology wasn't sexy, as I had mentloned earher the
“was also the food server. Th1s created an impression that the waiting time
was long because the person ‘being served had to order, pay and collect his
food at the same counter (the worst moment was when that person Spent 5.
minutes discussing with the cashier and thinking of what to order. Very
considerate). So the service was not that great. No, the cashier wasn’t slow. The
human just had more than one role to play and the customer being served just
couldr'z'}'t make up his mind. The “cashier” was the order taker, the cash
collector and the 'f'o()d'_serVer. This was the Mcdonald’s service design for a
large part of my childhood. .
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Pardon my amateur doodle

Later in my life, Mcdonald’s dec1ded to create a spot just hesxde the cashier
counter for people to collect their food instead. The cashier onIy have to
take order and collect payment. At this period, payment can be done
electronically. That takes at least 1 minute off from each customer being
served at the cashier.-'Customers in line would feel that they 4re being served



faster when, i . S ¥
probably ha;);)n fath, it’s probably the sax;)e It doesn’t matte
a . o T
y about the improvement in the customer ex;;e

people are
rience.

J
g
’



Icdonald's stores in Singapore still operate likes this today.”

However, with the tlght labour market in Smgapore, thls poses an issue and
creates cost. You need one more person at each counter to serve food. That
means, if you have 4 cashiers, you need 4 food servers. The food servers also
had to walk a distance from their station to the food preparation area to
arrange and serve food. Depending on their proximity from the food

preparation area, this causes expense of time.

To resolve this problem, Mcdonald’s create one gigantic spot for food . |
servers and food collection so that they would not need that many people to
serve food. And the food preparation area is just Behind the _food collection
point. Talk about operation efficiency! Mcdonald’s also_ employ a ticket system
which helps their customer understand where they are in line, managing
customers’ expectation and reducing customers’ anxiety. All in harmony to

create a better customer experience.



. i en thei
No Qat the collection area, peoplé are free to go where they want so long as they collect their food whER el
numbers are called

— -

Something like this: left cashier area, right food collection area with ticket system




Then | é) ‘
| Came one day when the demand for service quality became higher, and

the oS . . . . :
b COmpetition within the service industry became intense, technology
e : > ’ ,
. Came the new sexy thing for businesses. In the recent years, Mcdonald’s
Introduced the self-serve kiosk to enhance customer experience. The touch-

%ymmmg.mgmmm
inore control over customising their food, while reducing opportunities for

human error, People don't like to stand in queues, they love to pay digitally
(beCdUSe *tough* digital payments are faster and more convenient). And they like

to take their time thinking about what to order, while customising their
orders at the saine time. The self-serve kiosk gives their customers a sense of
- control over their order and their ordéf timeframe. It also uses the sar_n—é
~ticket system. This sense of control improves user experience, and reduces
interaction anxiety and inconsistency in customer seg,_vice quality. Honestly,

the introvert geek in me loves it too.
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MDes SEMESTER I

END TERM EXAMINATION
DD623 Strategic Design Management

Time: 03:00 Hours Max. Marks: 40

Q.1 What is Strategic Design Management? Please define/explain.
Can Incorporation of Strategic Design Management eniable an
organisation to compete better in the market place? If yes then how

& if no then why? [BTL- 1_3 [co {\‘201

Nov-2025

Q.2 Discuss Strategic ‘Design Management models you vl_'know of and
Provide at least one example for each of these models? - [oy[BT-3s

. Q3. Wh_ile d_esigning products/services strategically, what ‘
consideration/s should a designer have in order to make theita

Sucéess?_ ) o D}TL_,Ar.;j [10]'['_&0;

END
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DD633 Major Campaign Planning & Design

71 03:00 Hours _ Max. Marks: 40
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Attempt ANY TWO of the.following questions,

- Q.1'"“Design is not just what it looks like and feels like. Design is how it works?”
Based on the above statement attempt ANY ONE of the following exercises:

i) As an Event planning company, Create a Three (03) poster motivational
series on the above statement for-your team, vendors and clients. Each has a
different purpose and different reason to do the talking but with the same
statement. The poster is for instagram so the main focus should be on the visual
identity of the posters. ' .

ii) Create a strategy to pitch an event to the collaborator on the basis ot: the
Process and then the visual identity. Create a visual representation of the pitch.

| | (20 Marks][C03,4,5][BTL5,6]

Q.2 “Your brand is not what you sell;it’s the a@en'enqz you del.iver.” Based on the
above statement attempt ANY ONE of the following exercises: :

i) How does an awthetically-dwi_gnéd package deliver an c;xp:xienc::l ofthelti:s:p;

Create a package design for a chess game by “khel ghar” an wtab.

interest in the brand for future buys.

=t



‘ boS g,a—-é—
ii) Your brand is collaborating with a museum of musical instruments for a
day’s event. Create a navigation map in the museum for people to
- experience your Brand and the story of miusical instruments in the most.
mteractxve manner.

[20 Marks}[CO3, 4, 5][B'I'LS 6]

Q.3 “4 brand is a voice and a product is a souvenir”-Lisa Gansky. Discuss the
above statement on the basns of 5A’s of converting strangers- into customefs
Keeping the above in ‘mind, Create a visual identity strategy for ANY ONE ONE of
the following brand’s launches for GenZ.

a) Pet Ownerslup_Brand
b) Tiny Vinyl Records Brand
c) Toxic-Free Relaxation Candles

120 m§m;co3,4;5][arhs,61 :
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COURSE CODE: DD643 COURSE TITLE: EXPERXENCE DESIGN
« Tirme: 3:00 Mours Max. Marks: 40 Marks

Q1. Experience Design for a Pop-Up Retail Installation
Situation:-A-sustainable fashion label is

launching a 3-day pop-up store at a design festival. Their brand
values include upcycling, circularity, an

d transparency brand name is ECO-LIFE.
Propose a complete pop-up retafl exp

erience and its brand identit_y that communicates sustainability
through spatial and sensory design. ‘
- It should include:

1. Reusable or upcycled materials for construction.
2 Tmnsparent storytelling installations (material origin, supply chain).
3. Interactive experiences (DIY customisation, repair corner).

4. A Layout with window display plan supporting high footfall during the festival.
Justification for how yo

ur design communicates sustainability without becoming didactic with help of
illustrations and text. . ‘ .

| . " OR
| Q2. Evaluating Retail Experiences — Ethnography & Mapping
Situation: You are hij i i '

graphic research + customer jdumey mapping plan, followed by a viable
solution for retail space. : ' .
It should include:

-END-
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COURSE CODE: DD901  COURSE TITLE: DESIGN POR ALL
INDUSTRIAL DESIGGN .  pax. Marks: 40 Marks
Time: 3:00 Hours 4 z

aie it from Accessible ' &
p]es of Universal

Q.1 Define Universal Design and clearly dlﬂ'erentl
Design. List and biefly explain the Seven Principict SVESSEE .
Design. provide a specific, modern-day example of its apphcat:m | the&
design of a passenger automobile (car) with the help of neat and quality o
illustrations [CO1-2][BTL2,5] [20 M. -

Q2. Identify the key design attributes of universal design. Explain each of ~
them with relevant examples related to Universal Design. Also discuss
how universality will be assessed based on above identified attributes

[CO1-2][BTL2,] [20 MARKS] _

%
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