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N
Az 140220-29  DEPLOYING WIRELESS NETWORKS RS 595.00
7N\ / WILTON,ANDY. : CAMBRIDGE, 2013
Az 621.384 WIL

7N
Az 140230-37  DISTRIBUTED COMPUTING/KSHEMKALYANI RS 795.00
N A.D. : CAMBRIDGE, 2015, 004.36 KSH
Az

7N\ 140238  DYNAMIC POWER SUPPLY TRANSMITTERS RS 5864.62
;:é / EARL, MCCUNE. : CAMBRIDGE, 2015

621.384131 MCC

3k

N

\:/ 140239-43  INTRODUCTION TO SEMICONDUCTOR DEVICES RS 595.00
7~ / BRENNAN, KEVIN F. : CAMBRIDGE, 2013
iz 621.38152 BRE

7N

\/ 140244-46  PRINCIPLES OF COGNITIVE RADIO RS 695.00
7N / BIGLIERI, EZIO. : CAMBRIDGE, 2014

\l/ 621.384 BIG
7N

\\/ 140247-51 INTRODUCTION TO NANOELECTRONICS RS 650.00
7N / MITIN, VLADIMIR V. : CAMBRIDGE
7N 621.381 MIT
Al

7N\ 140252-56  EMERGING WIRELESS TECHNOLOGIES & THE RS 575.00
Az FUTURE MOBILE INTERNET

7N\ / RAYCHAUDHURI, D. : CAMBRIDGE, 2016
Az 384.3 RAY

7N
Az 140257-66  NETWORKING WIRELESS SANSORS RS 495.00
7N / KRISHNAMACHARI, BHASKAR.
Az CAMBRIDGE, 2016

7N 004.68 KRI
Al

’:\ D3919 PATTERRN RECOGNITION/DEVI, V.SUSHEELA. UNIVERSITY PRESS, 2013, 006.42 DEV
Az

’:\ D3920 TB OF SIGNALS & SYSTEMS/HUSAIN, FAROOQ, UMESH PUB, 2010, 621.3822 HUS
AL

7N

: D3921 INTRODUCTION TO SOFT COMPUTING NEURO FUZZY & GENETIC ALGORITHM / ROY,
< SAMIR. : PEARSON, 2013, 511.8 ROY
-}:é D3922 PATTERN RECOGINITION/SHARMA, PANKAJ, S.K. KATARIA, 2015, 006.42 SHA
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7N\ TD2213
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TD2219
7~ TD2220
\./ TD2221
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7N TD2223
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WIRELESS & CELLULAR COMMUNICATIONS/SHARMA, SANJAY, S.K. KATARIA &
SONS, 2013, 621.3846 SHA

ENGINEERING CHEMISTRY / JAIN,PC, DHANPAT RAI PUBLISHING, 2012, 540 JAI

REFECTORING FOR SOFTWARE DESIGN SMELLS / SURYANARAYANA,, GIRISH.
MK HORGAN KAUFMANN, 2015, 005.16 SUR

ELECTRICAL ENGINERING GATE-15 / ACE, ACE, 2014, 621.3 ACE
CIVIL ENGINEERING-GATE-15 / ACE, ACE, 2014, 624 ACE

ELECTRONICS & COMMUNICATION ENGINEERING GATE- 2015 / ACE. : ACE
, 2014, 621.38105 ACE

COMPUTER SCIENCE & INFORMATION TECHNOLOGY GATE PRACTICE-I / ACE.
ACE, 2014, 621.39 ACE

COMUTER & INFORMATION TECHNOLOGY GATE PRACTICE BOOKLET-II / ACE. : ACE
, 2014, 621.39 ACE

IMPACT OF FOREIGN INSTITUTIONAL INVESTORS ON INDIAN STOCK MARKET
(BSE SENSEX) / DUSHYANT. , 2016, 658 DUS

GROUP INFLUENCE ON INDIVIDUAL'S DECISION / AARTI. , 2016, 658 AAR

STUDY ON FINANCIAL DERIVATIVES IN INDIA (FUTURES AND OPTIONS) / SONI
(SURAJ) . , 2016, 658 SON

AARTI DRUGS LTD.FINANCIAL ANALYSIS AND PROPOSED ACQUISITION / DABODIYA
(VIVEK) . , 2016, 658 DAB

TALENT MANAGEMENT AT HCL / DAYAL, (ADITYA). , 2016, 658 DAY

INFLUENCE OF SUPERSTITION BELIEFS ON PURCHASE INTENTION OF INDIAN
CONSUMERS / BHARATI (JYOTSANA SINGH). , 2016, 658 BHA

STUDY ON REGULATIONS ON CREDIT DEFAULT SWAPS/PANKAJ KUMAR, 2016, 658 PAN

ANALYSIS OF VARIOUS SOURCES OF WEBSITE TRAFFIC FOR ONLINE STARTUPS
TO DEVICE A GROWTH STRATEGY / MAHAJAN (SONAKSHI). , 2016, 658 MAH

ANALYSIS OF VARIOUS SOURCES OF WEBSITE TRAFFIC FOR ONLINE STARTUPSTO
DEVICE A GROWTH STRATEGY / JAIN (ANKIT). , 2016, 658 JAI

STUDY ON GROWTH AND PERFORMANCE OF IT INDUSTRY IN INDIA AND ANALYSIS OF

TCS, INFOSYS, WIPRO, HCL AND TECH MAHINDRA / BADUKALE (VAIBHAV, AJENDRA).

IN-DEPTH INVESTIGATION ON LOGISTICS PRACTICES FOR MILK AND MILK PRODUCTS

/ MANINDER KUMAR. , 2016, 658 MAN

STUDY TO UNDERSTAND THE BRANDING STRATEGIES OF LEADING COSMETIC BRANDS IN

INDIA / CHHAVI. , 2016, 658 CHH
INVESTOR'S BEHAVIOR ANALYSIS / VASUDHA. , 2016, 658 VAS

STUDY ON THE SATISFACTION LEVEL OF CONSUMERS ON E-COMMERCE WEBSITES IN
INDIA / PARGAIN (VINI). , 2016, 658 PAR

ANALYSING CUSTOMER PERCEPTION AND POSITIONING OF TWO LEADING E- COMMERCE
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RETAILERS AMONG THE INDIAN YOUTH / MISHRA (MALABIKA). , 2016, 658 MIS

SUPPLY CHAIN DIFFERENCE IN THE SELECTED MEAT INDUSTRY FIRMS OF INDIA
/ CHHILWAR (ABHISHEK). , 2016, 658 CHH

TO BUILD BRAND EQUITY USING CORPORATE SOCIAL RESPONSIBILITY: CASE
APPROACH / KHALOTRA (ANKIT, KUMAR). , 2016, 658 KHA

EFFECT OF PACKAGING ON CONSUMER BUYING INTENTION / SANGAR (PULKIT) .
, 2016, 658 SAN

ANALYTICAL STUDY TO UNDERSTAND THE CONSUMER PURCHASE P FOR
HOUSEKEEPING PRODUCTS IN B2B SEGMENT, MAHESHWARI (VIPUL, 2016, 658 MAH

TRANSFORMATION OF TRADITIONAL MARKETING INTO THE PARADIGMS OF SOCIAL
MEDIA MARKETING / KASHYAP (SHASHANK), 2016, 658 KAS

STUDY ON USE OF TRAVEL BLOG AS A MARKETING TOOL / BHANDARI (CHETAN) .
, 2016, 658 BHA

STUDY THE IMPACT OF CORPORATE DEBT RESTRUCTURING ON A COMPANY'S
FINANCIAL PERFORMANCE / SHAH, (GAURAV). , 2016, 658 SHA

BUSINESS ADVANTAGES OF UTILIZING HR ANALYTICS/ARORA, 2016, 658 ARO

PERFORMANCE ANALYSIS OF MUTAL FUNDS IN INDIA: COMPARATIVE STUDY OF
EQUITY BASED SCHEMES / CHHABRA (NILANSHI). , 2016, 658 CHH

STUDY OF NARENDRA MODI'S PRIME MINISTERIAL JOURNEY: MANAGERIAL
VIEWPOINT ANALYSIS / SHARMA (ANOUSHKA). , 2016, 658 SHA

STUDY ON MEASURING CUSTOMER RETENTION FOR E-COMMERCE PORTALS IN
INDIA / SINGLA (JYOTI). , 2016, 658 SIN

CONSUMER BEHAVIOR OF PEOPLE LIVING AT SUBSISTENCE LEVEL TOWARDS BRANDED
FOOD ITEMS / KALRA (ANKIT). , 2016, 658 KAL

FACTORS INFLUENCING TRUST AMONG VENDORS IN SUPPLY CHAIN / SHARMA
(HARSHIT) . , 2016, 658 SHA

ASSESSMENT OF SERVICE QUALITY OF INDIGO AIRLINES / CHAUDHARY (PRADEEP

KUMAR) . , 2016, 658 CHA

USE OF SOCIAL CUSTOMER RELATIONSHIP MANAGEMENT IN INDIAN RETAIL INDUSTRY
/ GAUTAM (AKASH). , 2016, 658 GAU

FINANCIAL INCLUSION THROUGH MICROFINANCE IN INDIA / MITTAL
(SRISHTI). , 2016, 658 MIT

VENTURE CAPITAL IN INDIA: GROWTH AND DEVELOPMENT / JAIN (HARSHITA). ,
2016, 658 JAI

STUDY OF PERCEIVED RISK AND TRUST IN ONLINE SHOPPING / YADAV (NANCY).
, 2016, 658 YAD

WORK-LIFE BALANCE OF DUAL-CAREER COUPLES / SOLANKI (MOHIT). , 2016
658 SOL

EXPLORING ONLINE FURNITURE INDUSTRY: RESEARCH ON STARTING A NEW VENTURE
/ YADAV (DIVYANSHU). , 2016, 658 YAD

Al

7N
ANz
3
ANz
7N
Nz
7N
Az
7N

Nz
7N

Al

7N

Al

7N

ANz
7N

ANz
7N

\l/

7N

Az
7N

Az
7N

Al

7N

ANz
7N

ANz
7N

Al

7N
ANz
7N
Az
7N
Az
7N
ANz
7N
Az
7N
Az
7N
ANz
7N
Az
7N

A4
7N

Al

7N

Nz
7N

Az
7N

Al

7N
ANz
7N
Az
7N
Az
7N

ANz
7N

Az Az Az Az Az Az Az ANz NIz Az AIZ Az Az Az Az Az NIz Az Az AIZ Az Az DIz NIz Nz Nz Nz
ININ N 7N 7N 7R ZKR ZKR ZKR ZKR ZKR 7R ZKR 7R ZKR ZKR ZKR ZR ZKR ZKN ZKN 7N ZN 7N 7N 7K 7N



Az Az Az Az Az Az Az Az Nz Az Az Az Az Az Az Az NIz NIz NIz Az Az Az iz Dz Nz Nz Nz
INZNZN 7NN ZN 7N 7N ZNZNZNZNZNZN 7N 7K ZNZNZNZN 7N 7N 7N 7N 7K ZN 7N

< TD2245
7

N TD2246
7

N TD2247
Az TD2248
TD2249
Al TD2250
TD2251
< TD2254
Alz TD2255
7N TD2256
A\lz TD2257
N TD2258
Al TD2259
TD2260
e TD2261
TD2262
7~ TD2263
\./ TD2264
7N TD2265

\/ TD2266

Az Az Az Nz Az Az Az NIz NIz Az Az AIZ AIZ Az DIz NIz NIz Az Nz NIz NIz

PSYCHOLOGICAL CONTRACT IN HOSTILE WORKPLACE ENVIRONMENT / ARORA
(SHIVAM) . , 2016, 658 ARO

ADOPTION INTENTION OF ONLINE GROCERY APPS AMONGST INDIAN CONSUMERS
/ SINGH (GUNEET). , 2016, 658 SIN

FINANCIAL RISK MANAGEMENT PRACTICES IN INDIAN INSURANCE INDUSTRY:CASE
STUDY OF NATIONAL INSURANCE COMPANY LIMITED / RAJIV KUMAR, 2016, 658 RAJ

ISSUES AND CHALLENGES OF SELECT MICRO FINANCE INSTITUTIONS IN DELHI
/ SAROA (MANISH). , 2016, 658 SAR

STUDY ON FINANCIAL DERIVATIVES (FUTURES AND OPTIONS) IN INFRASTRUCTURE
SECTOR / GUNTI (MRINMAYEE). , 2016, 658 GUN

EMPLOYEE RETENTION: ANALYSIS OF INDIAN IT INDUSTRY / NARWAL (MEGHA
). , 2016,

ASSESSING THE CONSUMER'S PROFILE IN THE E-COMMERCE MARKET PLACE / SAINI
(MANISH). , 2016, 658 SAI

STUDY ON ESTIMATING ACCURACY OF VALUE AT RISK MODELS IN EVALUATING
RISK IN EQUITY INVESTMENTS / AMIT KUMAR. , 2016, 658 AMIT

STUDY OF NSEL SCAM AND IMPACT ANALYSIS OF FTIL-NSEL MERGER / NEERAJ
KUMAR. , 2016, 658 NEE

MONETARY POLICY OF INDIA AND ITS TRANSMISSION / GUVVADA (NISHANT) .
, 2016, 658 GUV

EQUITY RESEARCH ON LUPIN LTD., TORRENT PHARMACEUTICALS AND AUROBINDO
PHARMA / DHAWALE (ISHANT), 2016, 658 DHA

STUDY ON CONSUMER PERCEPTION TOWARDS ONLINE FOOD ORDERING SERVICES IN
INDIA / SAJIN (S). , 2016, 658 SAJ

APPLICATION SPECIFIC SPECIALTY OPTICAL FIBERS AND WAVEGUIDES
/ SAINI (THAN SINGH). , 2016, 620.5 SAI

STUDY ON TESTING WEAK-FORM EFFICIENT MARKET HYPOTHESIS OF ASIAN MARKETS
/ JAYENDRAN (B). , 2016, 658 JAY

STUDY OF SUPPLY CHAIN MANAGEMENT AND LOGISTICS IN INDIAN TEXTILE INDUSTRY
/ KANODIA (S). , 2016, 658 KAN

STUDY OF ADOPTION INTENTION AND MARKET PENETRATION OF ONLINE WALLETS
/ PAHUJA (MUKESH). , 2016, 658 PAH

VENDORS RELATIONS IN TELECOMMUNICATION SECTOR AND ITS INFLUENCE ON SALES:
/ SAHU DEVANSHU). , 2016, 658 SAH

FACTORS DESIRABLE TO MOTIVATE EMPLOYEES IN IT SECTOR / GUPTA (SHIKHA). ,
2016, 658 GUP

CULTURE BASED DISCRIMINATION IN INDIAN ORGANIZATIONS / SHARMA
(DIVYA) . , 2016, 658 SHA

PERCEPTION TOWARDS CREDIT CARDS IN INDIA / GIRDHAR (RAHUL). , 2016
658 GIR

Al

7N
ANz
3
ANz
7N
Nz
7N
Az
7N

Nz
7N

Al

7N

Al

7N

ANz
7N

ANz
7N

\l/

7N

Az
7N

Az
7N

Al

7N

ANz
7N

ANz
7N

Al

7N
ANz
7N
Az
7N
Az
7N
ANz
7N
Az
7N
Az
7N
ANz
7N
Az
7N

A4
7N

Al

7N

Nz
7N

Az
7N

Al

7N
ANz
7N
Az
7N
Az
7N

ANz
7N

ANz Az Az Az NIz Nz

NN ZN 2N 7N 2N 2N ZKR 2N ZN 2N ZN 2R ZR ZN 2N ZNZKR ZKR 7N ZN 2N ZN ZKN 7K 7N 7N



Az Az Az Az Az Az Az Az Nz Az Az Az Az Az Az Az NIz NIz NIz Az Az Az iz Dz Nz Nz Nz
INZNZN 7NN ZN 7N 7N ZNZNZNZNZNZN 7N 7K ZNZNZNZN 7N 7N 7N 7N 7K ZN 7N

Az Az
7N 7N
L ANz
7N TD2267  ULRICH MODEL AND IT'S EXTENSION / BANGER (HARSH). , 2016, 658 BAN 7N
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7 TD2268  BEYOND THE BOND: PSYCHOLOGICAL CONTRACTS IN INDIAN STARTUPS 7N
\/ / SHARMA (RAJAT KUMAR). , 2016, 658 SHA Az
7N 7N
Alz TD2269  TALENT MANAGEMENT: UPCOMING TRENDS AND CHALLENGES / ARORA (ANCHAL) . Alz
7N , 2016, 658 ARO 7N
Az Nz
7N\ TD2270  MARKET STUDY OF HYUNDAI ELANTRA / BHARDWAJ (PRANSHU), 2016, 658 BHA 7N
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