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Note erte your Roll no. on the top of this questlon paper £ , :
‘Mar ks are lndlcated against each questlon Parts of a questron must be answered together

Ql ‘Differentiaté between the followmg w1th the help of suitable e examples’
(Attempt an' %’fourout of the followin! ark

_ offered by ¢ internet, Use:_ rporate examples to ﬂlustratet e_pomt: L
L ‘b) Exphcrt anid Imbhed consumer onlme behav1our R i ey ‘
c) Creatrvrty dnvcn challenges and Solutron—dnven challenges in the context of branded

~ challenges on niche crowd-sourcing online platforms = :
it d) Operatlonal, Analytlcal_and Collaboratrve CRM

Q2 Attempt ny fiv out of the followmg questrons [5* 4 markS‘ 20 marks}

a) What is Metcalf Law‘7 Discuss how- commumty network value i is determmecl using

consumer co- creat1on model based on Metcalf law

1mportance

- ¢) Describe the model to measure camparan effectiveness using qnanman Ve lag ana

-

(TF- IBF) How would You measure the inter<campaion sim-lam;;‘?
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.models CP |
Drefe ks ¢ and C M is more Preferable for brand bulldlng plll'Posev'__
. r v

. able fo the lowest dthenng thhest ROI‘7 IR ,
-"_Dlscuss the web31t i

: e dlrm:nsmns that contrlbute to the brand 1n onhne sp e
traffic bu1ldmg an d . ‘ | .

-:_a new

) What 3

‘Explam how Ad Rank i
k .','g_effects on'Ad Rank7

Fora ) _‘ W fdls
ads 1sI:)(L)1b2hSher the Cpy, ratés g R0 and CPC is Rs 6 The average CTR Od which
M an
b D1scuss the lmphcanons of” CTR on CPC and CP
ylng rnodel would

[39: 6 marks 18 mal‘kS]

Illustrate wnh an example the u

Smart Phone entrant in a

compet1t1ve market.
are: the dlfferent SEO P.

SEO.

Write short'notéi‘bp: thefollowmg }

N Folksonom1cs

(111) Cyberbrandmg _

Q4 Answer all the followmg questlons ¥ gy [3 2 marks R omy s]

Descrlbe the role of cookles in onlme CRM . i e
What are the factors that affect EdgeRank on facebook?- g
What are CRM processes" o
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be better for the marketer in th1s case In general : h one | s__[,;-_ £

- ' for
se of kcyword funnel (usmg the AIDA frarnework) i

& | ts for: Fa
hases? Explam Webs1te audlt and its main elemen 4

s compted i Ad Auion Modl? Wit e HIEY.
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