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USME, DTæ East Campus 
4th Semester MBA 

END SEMESTER EXAMINATION- MAY 2019 

Note: Write your Roll no. on the top of this question' paper. 

Attemptany fououf oe. 

TITLE OF PÅPER-Digital Marketing 
Max. Marks: 60 

Marks are indicated against each question. Parts of a. question must be answered together. 
Q1. Differentiatë between the following with the help of suitable exampl�s: 

out of the following) 

b) Explicit änd Implied coDsumer online behaviout 

a) Hoùse of Brands and Branded House strategies in thÇ context of the virtual medium offered bythe internet. Use corporate examiples to illustráte the point. 

challenges on niche crowd-sourcing önline platforms. 

Roll No. 

c) Creativity driven challenges and Solution-driv¹n challenges in the çontextof branded 

d) Operational, Analytical and Collaborative ÇRM 
e) Deteriministic and Non-deterministic Targeting 

Q2. Atempt any five out of the following questions: 

[4*4marks 16 marks] 

D 

[5*4 marks 20 marks 
a) What is Metcalf Law? Discuss how- comimunity network value is determined using 

consumer co-creation model bas�d on Metcalf law. 

b) Apply random surfer model on the following figure to deternine the page rank, the 
most and the leást impörtant web pages atmongst. the föllowing A, B; C, and D web 
pages. Contrast these results with the one that üses total -degree as the web page 

importance. 

c) Describe the model to measure campaign effectiveness using quantitative tag ana 
(TF-BF). How would you measure the inter-campaign similarity? d) Explain any two important Black Hat Tactics with examples. 



e) Fora publisher the CPM rat�s are Rs 60 and CPC is Rs 6: The average CTR of display ads is 0.2 per cent. Discuss the implications of CTR on CPC and CPM and which 
buying model would be better for the marketer in this case. In g�neral, which of the two 
models-CPC and CPM, is more preferable for brand building purposeand which one is 
preferable for the lovwest delivering highest Ror2 f)Discuss the website dimensioHs that contribute to the brand inonlin� space through 
traffic building and giv� Sòme metrics for each dimiension. 

3. Attempt any three out of the following questions: 
a new smart phonë entrant in a competitive market.. 

5 

a) Illustrate with an example the use of keywórd funnel (using the AIDA framework) for 

d) Write short note on the following: 
(1) 
(ii) 

. 

D) what äre the different SEO:nhases? Exnlin website audit and its main elem�ntsS 191 SEO. 

(ii) 

c) Explain how Ad Rank is comipüted in Ad Auction Model? What are the primacy effects on Ad Rank?: 

Netnography 
Folksonomies 
Cyberbranding 

Q4. Answer all the following questions: 

a) Describe the role of cookies in online CRM. 

c) What are CRM processes? 

., 

b) What are the fators that affect EdgeRank on facebook? 

.: 

(3*6 marks =18 marks]: 

*** 

[3* 2 marks =6 marks) 
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