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THIRD SEMESTER 

END SEMESTER EXAMINATION 

MGMO2 -ADVERTISING & BRAND MANAGEMENT 

Portfolio of Good Day: 

Time: 3:00 Hours Max. Marks : 60 

Note:Answer,any 4 from guestioDs:1 to 5 with reference to the case 
study. Internal cholce is given in question 6. 

Assüme suitable missing datá; if arny. 

Classic Range: Good Day butter (150g Rs20) 

Britannia is the country's leading food and confectionary company. Its 
flagship brand Good Day (launched 1986) covers almost 50% of all 
Indian households. Good Day is the country's second largest biscuit 
brand and has ambitions to become the largest selling brand of the Rs 
35,000 crores biscuits category. The three biggest segments in biscuits 
are glucose, marie and cookies, and Good Day has a share of 70% in the 
premiumn cookie category. Good day is already on top in urban India, 
and is battling several strong brands from Mondelez (0reo), ITC 
(Sunfeast), Parle (Platini) and the newest entrant Amul with its range of 
brands. 

Good Day cashew (200g Rs35) 
Good Day nuts cookie (200g Rs 40) 
Good Day Pista Badam (200g Rs40) 
RecentAdditions: Good Day Choco chip (75g Rs 20) 
Good Day Choco nuts (75g Rs 20) 

Roll No... 

Good Day Wonderfulls choco & nut (75g Rs30) 

MBA 

Good Day Wonderfulls Berries & nuts (75g Rs30) 
Good Day Chunkies chocolate chip cookies (60g Rs30) 
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