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                                     INTRODUCTION TO THE TOPIC 

 

Smartphone has been the most popular innovation introduced to the people in 

21st century. As of 2017, reach of smartphones have been estimated around 

300Million users and it is expected to reach 650Million by 2020. Smartphones 

saw a rapid technology change in the past 10 years, from 256MB RAM phones 

to 6GB RAM, from VGA camera to 42MP Camera, faster processors, face 

recognition, and the list goes on. And it will continue to change with 

advancement in technology. With rapid development in smartphones, people 

Earlier people would use the same smartphone for years before buying a new 

one but nowadays many people tend to switch from one smartphone to 

another very frequently. 
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Problem Definition 
 
 

 

● The point of this examination is to comprehend brand esteem impact 

behind cell phone buy choices of the buyers. 

● The generally significant and powerful system to impact the 

customer conduct in the cell phone determination is underlining on 

the "brand name" of the cell phones. 

 

Research Problem - Does brand affects the purchase decision of 

consumers in smartphone industry? 

 

 
Sampling Design 

 
 

 

● Our Target population is the people who use smartphone in a 

geographical region of Delhi. 

● Primary data was collected from a questionnaire. 

● A sample of 121 respondents who use smartphone was selected. 

● We used non-probabilistic convenience sampling technique. 
 
 
 

Data Collection 

Primary data 
 

● Google form (Questionnaire) 

Secondary data 

● Research papers 

● Journals 

● Reviews from Flipkart, Amazon 
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Synopsis 

 

 

Rationale 
 

● By doing this research we can find out how solely the brand value can 
affect the buying behavior of the customer 

● The outcome of the research might help the companies to plan how to 
brand their products and how important it is to do the branding of the 
research 

 
 

Objective: 
 

 The main objective is to study the influence and effect of brand on 

consumer’s buying decision of a smartphone in Delhi NCR region. 

 To investigate customer view on brand with smartphones 

 To evaluate relationship between branding and consumer buying 

behavior in smartphone industry 

 
 

Sub-Objectives: 
 

 To investigate customer view on brand with smartphones 

 To evaluate relationship between branding and consumer buying 

behavior in smartphone industry 
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                                       Research Methodology  
  
 Research Questions: 

 

 What the customers see before buying a smartphone? 

 Are the customers willing to pay more for the same specifications and features for a 

superior brand? 
 

 Does brand awareness affect consumer buying behaviour? 

 Does perceived quality affect consumer purchase decision? 

 Does brand association have any impact on purchasing behaviour of consumer? 

 Does brand loyalty play a vital role in influencing consumer buying behaviour? 

 What are the effects of internal influence like perception, self-confidence on 

consumers for purchasing smartphone? 

 What are the effects of external influence like cultural, social status on consumers 

for purchasing smartphone? 

 

Region of Research: Delhi NCR 

 

 Type of Research: Descriptive 

 
Research Methodology: 

 We will adopt a quantitative approach. 

 The primary data will be collected through google forms by using a structured 

questionnaire. 

 Secondary data will be gathered from research papers, journals 

 E-commerce sites like flipkart, amazon will be used to study consumer decision 

behaviour through consumer reviews. 

 
This research will help us study and identify different factors which result in the consumer’s 

decision of selecting one smartphone over the other. 

Research Design 

● Quantitative Approach is followed 

● A structured questionnaire is used for conducting survey 
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● Online data collection form was used to administer the questionnaire  

by Google forms utility. 

● The data collection was done in april, 2020 

● The research would identify various factors which result in consumer’s 

decision behaviour. 

 
Methodology 
 

We have arranged a survey to define the outcomes. An online information assortment 
structure is set up by Google forms utility, to help gather the overview. The poll has 23 
inquiries to find out about components identified with brand mindfulness, brand quality, and 
brand affiliation that can influence faithfulness of clients, for example, brand name, logo, 
quality, great assistance, well guarantee, development, value, structure and so forth and to 
know whether a brand influence buyer buy choice in Smartphone Industry. 
 

Results 
 

 

 
 
 

 



17  

 

 

 



18  

 

 

 
 

 

 
 

 

 

 

 

 

 

      
 

 

 

 

 



19  

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 
 

 

 

 

 



20  

 

 

 

 

 

 

 

 

 

 

 

 

  

            
 



21  

 

 

 

 
 

 

 

 
 

 

 

 

 

 

 
 

 



22  

4 
Q.5 What's your preferred price 
range in smartphones? 

26 <10000 

10000-20000 

45 

15000-20000 
17 

20000-30000 

16 
30000+ 

2 to 3 years 

3+ years 

55 

1 to 2 years 

39 

Q.7 How often do you 
upgrade or, change your 
phone? 

<1 years 

5 9 

 

 

 

 

 

 

 

 

 
 

just a need to upgrade 
21 

poor ram management 
20 

Obsolete software 

45 

Q.8 What are your 
reasons for upgradation? 

Poor battery back-up 

22 
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20 29 

Q.9 What do you think 
matters most in a 
smartphone? 
Battery performance 

22 

27 Graphics performance 

CPU performance 
50 

44 
Camera 

60 

58 

56 

54 

Q.10 What is your 
preferred mode of 
buying smartphones? 

Retail 

52 

50 
Online 

48 

46 

1 2 3 4 5 

 

 

 

 

 

 

 

 

Market Share of Mobile phones in India 
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Analysis 
 

 

 
Brand Loyalty 
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Social Class-Quality comparison 
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Branding Tool Used By VIVO And OPPO 

Table representing the frequency of each branding tool used by VIVO 

and OPPO from the data collected from 50 shops. 
 
 
 

S. No. Branding Tools 
VIVO OPPO 

YES NO YES NO 

1. ACP Signage 24 26 22 28 

2. 
LED Backlit Wall 
Light Box 

28 22 22 28 

3. Product Counter 32 18 31 19 

4. 
Product Display 
shelves 

4 46 8 42 

5. 
Promoter with 
branded t-shirt 

26 24 22 28 

6. Flex on wall 37 13 12 38 

7. 
LED Light board 
outside shop 

5 45 3 47 

8. 
LED backlit ceiling 
box 

26 24 17 33 

9. Vinyl glass stickers 5 45 0 50 

10. 
Poster Display 
Stand 

2 48 1 49 

11. Branding on stairs 3 47 0 50 

12. Pillar branding 12 38 0 50 

13. 
LED Alphabet Table 
Top 

18 32 0 50 

14. Branded Awning 12 38 0 50 

15. 
Brand ambassador 
cutout 

8 42 2 48 

16. Acrylic table top 18 32 10 40 

17. Posters 47 3 41 9 

18. Selfie Box 2 48 0 50 

19. Brochures 46 4 42 8 
20. Promotional Activity 0 50 1 49 

21. Branded Balloons 2 48 4 46 
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5 
0 

1 
2 Poster Display Stand 

Branded Balloons 4 
2 

Promotional Activity 1 
0 

Brochures 42 
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Selfie Box 0 
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Acrylic table top 10 
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As we know VIVO and OPPO are very close competitors, both of them follow each 

other in branding strategies (Guerrilla Marketing), from above table and graph also 

we can observe that VIVO is ahead of OPPO in terms of brand positioning in the 

market. VIVO has come up with new and innovative branding strategies such as 

Selfie Box, LED Alphabet Table Top, Branded Awning and much more which is not 

done by OPPO. 

VIVO Yes 
 
 

Vinyl glass stickers 

VIVO Branding VS OPPO Branding 
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Conclusion 
 
 

 

● People prefer brand over quality while purchasing a smartphone. 

● Research strongly supports for Brand Awareness & Brand Loyalty. 

● Brand Association & Perceived Quality did not have direct influence on 

brand equity when making a purchase decision for a smartphone. 

● Brand overcomes cost at time of purchase decision. 

● In consumer markets branding is crucial for products and service sold. Branding 
strategy brings a company’s competitive positioning to life, which inftrints the 
brand’s name in the mind of their prospective customers. 

● Good quality product, better sale service and competitive price are the factor 
that build smartphone manufacturing company brand image. 
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Scope for Future Research 
 
 

 

● Conduct study over a period of time to discover trends in attitudes and 

behaviours 

● Different variables for testing can be used to test  the relationship 

between brand equity and purchase behaviour of consumers 

● Use of visualisation tools to create visual maps 

● Study to include respondents from different age groups 

● Study to include respondents from other parts of the country 
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Limitations 
 
 

 

● Research conducted on limited number of respondents within limited 

time 

● Sample represent population of few states in the country 

● The research study focused mainly on age category of 15-25 years. 

● Limited number of variables taken into consideration 

● Most of the respondents were students 
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                                                          Questionnaire 
 

1)  Name 
 

2)  Age 
 

3)  Gender 
a) Male                      b) Female                                 c) Others 

 
4) Monthly Income 

a)    > 10k             b) 10,001-25k      c) 25,001-50k d) Above 50k 

 
5) Currently using mobile phone’s brand? 

a) Apple    b) Samsung    c) Xiaomi     d) Oppo      e) Motorola      f) Others 

 
6) For how long have you been using this phone? 

a) Less than 6 months b) 6 months to 1 year    c) 1-2 years d) more than 2 years 

 
7) Which Smart phone brand came to your mind first while purchasing a new phone? 

a) Apple  b) Samsung c) Xiaomi d) Oppo e) Motorola f) Others 

 
8) When it comes to Quality, which smart phone brand have better attributes? 

a) Apple  b) Samsung c) Xiaomi    d) Oppo   e) Motorola f) Others 

 
9) Will you buy a smart phone from a brand which is lesser-known? 

a) Yes b) No 

10) Do you think the name of your smart phone brand is an indicator of social class? 

a) Definitely No b) Can’t Say c) Maybe d) Definitely Yes 

11) Do you think well-known brand provides better features than others? 

a) Yes b) No c) Varies brand to brand 

 
12) Will you prefer a well-known brand with higher price to lesser known brand with lower 

price with same specifications? 

a) Yes b) No c) Maybe 

13) Will you prefer Brand over quality of the smart 

phone? 

a) Strongly Agree 1            b) agree 2        c) neutral 3     

d) disagree 4                    e)  Strongly Disagree 5 

14) Are you willing to buy a lesser known brand with better specification over a well-known 
brand? 

a) Yes b) No c) Maybe 
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15) Do you think well-known brands are more trustworthy? 

a) Definitely No b) Can’t Say c) Maybe d) Definitely Yes 
 

16) Will you prefer to buy smart phones endorsed by your favourite celebrities? 

a) Yes b) No 

17) Will you buy the same brand you used earlier while purchasing a new smartphone? 

a) Yes b) No 

18) Will you recommend other people to buy your preferred brand of smart phone? 

a) Yes b) No 

19)  What your preferred price range in Smartphone ? 

a) <10000     b)10000-20000    c) 150000-20000   d) 20000-30000   e) 30000+ 

20)  How often do you upgrade or change your phone ? 

a) <1year    b) 1 to 2 years    c) 2 to 3 years    d) 3+ years  

21)  What are the reason for up gradation? 

a) Poor Battery back – up    b) obsolete software    c) Poor ram management  

d) just a need to upgrade  

          22) What do you think matters most In a smartphone ? 

                 a) Battery Performance  b) Graphics Performance    c) CPU Performance  d) Camera  

          23) What is your preferred mode of buying smartphone ? 

                a) Retail                        b) online  
 

 
Google Form 

https://docs.google.com/forms/d/1YSkijzvYn53coz6j31PWoH0XojNMPGTnQQpcpTqmTMA/e 

dit 

https://docs.google.com/forms/d/1YSkijzvYn53coz6j31PWoH0XojNMPGTnQQpcpTqmTMA/edit
https://docs.google.com/forms/d/1YSkijzvYn53coz6j31PWoH0XojNMPGTnQQpcpTqmTMA/edit
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