
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

DRIVERS OF CONSUMER 

PREFERENCE FOR ONLINE 

SHOPPING 
by Mudita Chawla 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Submission date: 28- May- 2019 10:01AM (UTC+0530) 

Submission ID: 1136779786 

File name: research_project_Mudita_Mansi.pdf (2.27M) 

Word count: 4754 

Character count: 26283 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



DRIVERS OF CONSUMER PREFERENCE FOR ONLINE 

SHOPPING 
ORIGINALITY REPORT 

9% 

SIMILARIT Y INDEX 

 

0% 
INT ERNET SOURCES 

 

2% 
PUBLICAT IONS 

 

6% 
ST UDENT PAPER

 
 

 

 

PRIMARY SOURCES 

 

pdfs.semanticscholar.org 
Int ernet Source 

 

Submitted to Symbiosis International University 
Student Paper 

 

Submitted to The Hong Kong Polytechnic 

University 
Student Paper 

 

Submitted to ESLSCA Business School (Cairo) 
Student Paper 

 

Submitted to American Public University 

System 
Student Paper 

 

Submitted to University of Surrey Roehampton 
Student Paper 

 

M. Limayem, M. Khalifa. "Business-to- 

consumer electronic commerce: a longitudinal 

study", Proceedings ISCC 2000. Fifth IEEE 

Symposium on Computers and 

2% 

1% 

1% 

 

1% 

1% 

 

1% 

    1% 7 

6 

5 

4 

3 

2 

1 



Communications, 2000 
Publication 

 

Submitted to TechKnowledge 
Student Paper 

 

Submitted to University of Hull 
Student Paper 

 

10 M. Limayem, M. Khalifa, A. Frini. "What makes 

consumers buy from Internet? A longitudinal 

study of online shopping", IEEE Transactions 

on Systems, Man, and Cybernetics - Part A: 

Systems and Humans, 2000 
Publication 

 

11 Submitted to Universiti Pertahanan Nasional 
Malaysia 
Student Paper 

 

12 Submitted to Canterbury Christ Church 
University 
Student Paper 

 

dspace.vsb.cz 
Int ernet Source 

 

14 Submitted to University of Central England in 
Birmingham 
Student Paper 

 

15 Submitted to University of Northumbria at 
Newcastle 
Student Paper 

 
<1% 

<1% 

<1% 

 

 
<1% 

 

<1% 

 

<1% 

<1% 

 

<1% 
 

 

  8 

  9 

13 



16 Rajesh Sharma. "Breast cancer incidence, 

mortality and mortality-to-incidence ratio (MIR) 

are associated with human development, 

1990–2016: evidence from Global Burden of 

Disease Study 2016", Breast Cancer, 2019 
Publication 

 

www.vhml.org 
Int ernet Source 

 
 

18 
Submitted to Manchester Metropolitan 

University 
Student Paper 

 

Submitted to Leeds Metropolitan University 
Student Paper 

 

onlinefoodogakari.blogspot.com 
Int ernet Source 

 

Submitted to Hong Kong Baptist University 
Student Paper 

 

Submitted to Universiti Teknologi Malaysia 
Student Paper 

 

Submitted to Taylor’s Education Group 
Student Paper 

 
 

24 Submitted to Royal Holloway and Bedford New 
College 
Student Paper 

 

Moshrefjavadi, Mohammad Hossein, Hossein 

<1% 

 

 
<1% 

<1% 

 

<1% 

<1% 

<1% 

<1% 

<1% 

<1% 

17 

19 

20 

21 

22 

23 

http://www.vhml.org/


25 Rezaie Dolatabadi, Mojtaba Nourbakhsh, Amir 

Poursaeedi, and Ahmadreza Asadollahi. "An 

Analysis of Factors Affecting on Online 

Shopping Behavior of Consumers", 

International Journal of Marketing Studies, 

2012. 
Publication 

 

26 Submitted to Postgraduate Schools - 
Limkokwing University of Creative Technology 
Student Paper 

 

Submitted to University of Hertfordshire 
Student Paper 

<1% 

 
 

<1% 

 

<1% 
 

 

 
 
 
 
 

 
 

Exclude quotes Of f 

Exclude bibliography On 

Exclude matches Of f 

27 


