
A 
Major Project-ΙΙ Report 

On 
A Context-Aware Recommender System Using the Sentiment Analysis of 

Tweets in the Environment of Internet of Things 
Submitted in Partial Fulfillment of the Requirement for the 

Degree of 
MASTER OF TECHNOLOGY 

In 
COMPUTER SCIENCE AND ENGINEERING 

By 
MAYUR DAS 
2K14/CSE/10 

Under the Esteemed guidance of 
Mr. VINOD KUMAR 

 

 
 
 

 
DELHI TECHNOLOGICAL UNIVERSITY 

(Formerly Delhi College of Engineering) 
Shahabad Daulatpur, Main Bawana Road, 

Delhi-110042. 
JUNE, 2016 



CERTIFICATE 
This is to certify that Major Project-II Report entitled “A Context-Aware Recommender 

System Using the Sentiment Analysis of Tweets in the Environment of Internet of Things” 
submitted by Mayur Das, Roll No. 2K14/CSE/10 for partial fulfillment of the requirement for 

the award of degree Master of Technology (Computer Science and Engineering) is a record of 

the candidate work carried out by him under my supervision. 

 
 
 
 
 
 
 
 
 
 
 
 
 
(Project Guide) 
 
Mr. Vinod kumar 

Associate Professor 

Department Of Computer Science & Engineering 

Delhi Technological University 

 

 

  



DECLARATION 
I hereby declare that the major Project-II work entitled “A Context-Aware Recommender 

System Using the Sentiment Analysis of Tweets in the Environment of Internet of Things” 

which is being submitted to Delhi Technological University, in partial fulfillment of 

requirements for the award of degree of Master Of Technology (Computer Science and 

Engineering) is a bonafide report of Major Project-1I carried out by me. The material contained 

in the report has not been submitted to any university or institution for the award of any degree. 

 

 

 

 

 

 

Mayur Das 

2K14/CSE/10 

  



ACKNOWLEDGEMENT 
First of all, I would like to express my deep sense of respect and gratitude to my project 

supervisor Mr. Vinod Kumar for providing the opportunity of carrying out this project and being 

the guiding force behind this work. I am deeply indebted to him for the support, advice and 

encouragement he provided without which the project could not have been a success. 

 

Secondly, I am grateful to Dr. O.P.Verma, HOD, Computer Science & Engineering 

Department, DTU for his immense support. I would also like to acknowledge Delhi 

Technological University library and staff for providing the right academic resources and 

environment for this work to be carried out. Last but not the least I would like to express sincere 

gratitude to my parents and friends for constantly encouraging me during the completion of 

work. 

 

 

 

 

 

 

 

 

 

 

 

Mayur Das 

University Roll no: 2K14/CSE/10 

M.Tech (Computer Science & Engineering) 

Department of Computer Engineering 

Delhi Technological University 

Delhi – 110042 

 

  



ABSTRACT 

 

Currently recommender systems are incorporating context and social information of the user, 

producing context aware recommender systems. In the future, they will use implicit, local and 

personal information of the user from the Internet of Things; where anyone and anything will be 

connected at anytime and anywhere. A Context- Aware Recommendation System has been 

introduced in this thesis. The fact that the future is for Internet of Things, and the multiple 

recommendation leads to my system design, in which multi-type rather than one type of 

recommendations will be recommended to the user. In this paper, a design of a context aware 

recommender system that recommends different types of items under the Internet of Things 

paradigm is proposed. A major part of this design is the context aware management system. In 

this system, we have used a neural network that will do the reasoning of the context to determine 

whether to push a recommendation or not and what type of items to recommend. The neural 

network inputs are derived virtually from the Internet of Things, and its outputs are scores for 

three types of recommendations, they are: songs, movies and none. These scores have been used 

to decide whether to push a recommendation or not, and what type of recommendations to. The 

results of 1000 random contexts were tested. For an average of 98.80% of them, our trained 

neural network generated correct recommendation types in the correct times and contexts. 
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CHAֹPTER 1 

Introduction 

1.1. BAֹCKGROUND AֹND MOTIVAֹTION 

Maֹny businesses nowa ֹda ֹys embed recommenda ֹtion systems in their web sites, 

in order to study the ta ֹstes of their customers, a ֹnd a ֹchieve some business 

objectives. Aֹmong other objectives we ha ֹve:  

 the increa ֹse of tra ֹffic to their web site,  

 the ela ֹbora ֹtion of ma ֹrketing policies ta ֹilored to their customers’ ta ֹstes,  

 or simply the promotion of a ֹ given product.  

 

Currently recommender systems a ֹre incorpora ֹting context aֹnd socia ֹl informa ֹtion 

of the user, producing context a ֹwa ֹre recommender systems. In the future, they 

will use implicit, locaֹl a ֹnd persona ֹl informaֹtion of the user from the Internet of 

Things; where a ֹnyone a ֹnd a ֹnything will be connected a ֹt a ֹnytime a ֹnd aֹnywhere. 

The fa ֹct tha ֹt the future is for Internet of Things, a ֹnd the emergence of proa ֹctivity 

concept leaֹds to our system design, in which multi-type ra ֹther tha ֹn one type of 

recommenda ֹtions will be recommended proa ֹctively to the user in rea ֹl time. In 

this pa ֹper, a ֹ design of a ֹ context a ֹwa ֹre recommender system tha ֹt recommends 

different types of items under the Internet of Things pa ֹra ֹdigm is proposed. Aֹ 

maֹjor pa ֹrt of this design is the context a ֹwa ֹre ma ֹnaֹgement system. In this 

system, we haֹve used a ֹ neura ֹl network tha ֹt will do the rea ֹsoning of the context 

to determine whether to push a ֹ recommendaֹtion or not a ֹnd wha ֹt type of items to 

recommend. The neura ֹl network inputs a ֹre derived virtua ֹlly from the Internet of 

Things, a ֹnd its outputs a ֹre scores for two types of recommendaֹtions, they aֹre: 

songs a ֹnd movies. The results of 1000 ra ֹndom contexts were tested. For a ֹn 

a ֹvera ֹge of 98.80% of them, our tra ֹined neura ֹl network generaֹted correct 

recommenda ֹtion types in the contexts. 
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1.2. OUTLINE OF THESIS 

The outcome of this thesis will consist of five maֹjor pa ֹrts. 

The first paֹrt will be a ֹ summa ֹry of the resea ֹrches tha ֹt ha ֹd been done on the 

recommenda ֹtion (section 2), sentiment a ֹna ֹlysis (section 3) aֹnd Internet of 

Things (section 4) subjects. Section 2 includes the definitions a ֹnd goa ֹls of 

recommender systems. Moreover it provides the survey on existing 

recommenda ֹtion methods with the description of their a ֹdva ֹntaֹges a ֹnd 

disa ֹdvaֹnta ֹges. Section 3 describes the concept a ֹnd the maֹin fea ֹtures of 

sentiment a ֹna ֹlysis aֹs well a ֹs proposition of cla ֹssificaֹtion of these a ֹnaֹlyses. It 

provides the existing cla ֹssificaֹtion on the sentiment a ֹna ֹlysis. 

Firstly, the da ֹta ֹ tha ֹt will be used in recommenda ֹtion process aֹre identified a ֹnd 

ba ֹsed on it user profile, which consists of severa ֹl components, is proposed. Aֹfter 

thaֹt the recommenda ֹtion process is presented. It consists of ma ֹny elements 

such a ֹs da ֹtaֹ prepa ֹra ֹtion, ca ֹlculaֹtion of the simila ֹrity between users choice. The 

precise description of ea ֹch of these sta ֹges is provided. 

The second paֹrt describes the cha ֹllenges of the proposed method. The 

maֹin subjects considered there a ֹre the rules aֹnd aֹdjustment of weights, when 

the simila ֹrity between users choice is ca ֹlcula ֹted. Next, third pa ֹrt conta ֹins section 

in which “how it works” exaֹmples aֹre presented.  

Next, the possible future improvements of the fra ֹmework a ֹre shown. One 

of the elements tha ֹt require further work is the reca ֹlcula ֹtion of weights during the 

ca ֹlcula ֹtion of the fina ֹl similaֹrity function ba ֹsed on the users feedba ֹcks.  

The la ֹst staֹge of this thesis is the conclusions thaֹt a ֹppea ֹred during the resea ֹrch 

on the fra ֹmework. This pa ֹrt shows whaֹt the a ֹdded va ֹlue of proposed fra ֹmework 

for the world of science is.  
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CHAֹPTER 2 

Litera ֹture Review 
 
2.1. RECOMMENDER SYSTEMS 

There a ֹre ma ֹny resea ֹrchers who haֹve worked in Context- Aֹwaֹre Recommender 

System. The informaֹtion on Internet is growing ra ֹpidly a ֹnd the visitors a ֹlso 

required some system to recommend them the best informa ֹtion which they 

required from the vaֹst grown informa ֹtion on internet. Here the recommender 

system comes into pla ֹy. Recommenda ֹtion systems chaֹnged the wa ֹy ina ֹnimaֹte 

websites communica ֹte with their users.  It is a ֹn intelligent system for the user to 

suggest them items tha ֹt they ma ֹy be interested in. Recommender systems a ֹre 

designed to help user/s in finding their items of interest from la ֹrge collections of 

items such a ֹs movies, news, books a ֹnd maֹga ֹzines. The end product of a ֹ 

recommenda ֹtion a ֹlgorithm is a ֹ top-list of items recommended for the user which 

in turn is ordered by a ֹn eva ֹluaֹted score representing the preference of tha ֹt item 

for the user. The interest of aֹ user in a ֹn item is a ֹssumed to be dependent on the 

va ֹlue of the item being recommended, i.e., highest the va ֹlue, more interested the 

user will be. Producing the right recommenda ֹtions is not a ֹ trivia ֹl maֹtter a ֹnd there 

a ֹre severa ֹl studies aֹnd resea ֹrch on evaֹlua ֹting the recommenda ֹtions of such a ֹ 

system. Recommender systems a ֹre usua ֹlly cla ֹssified into two broa ֹd ca ֹtegories: 

Content ba ֹsed aֹnd Colla ֹbora ֹtive Filtering. In content-ba ֹsed recommenda ֹtion [1], 

[2] one tries to recommend items simila ֹr to those a ֹ given user ha ֹs liked in the 

pa ֹst, wherea ֹs in colla ֹbora ֹtive recommenda ֹtion [3], [2] one identifies users 

whose ta ֹstes a ֹre simila ֹr to those of the given user a ֹnd recommends items they 

ha ֹve liked. For instaֹnce, a ֹ content-ba ֹsed recommendaֹtion would be some- thing 

like Movie X is recommended beca ֹuse its ca ֹtegory is Aֹction a ֹnd contaֹins the 

term Bruce Willis, which a ֹre fea ֹtures conta ֹined in a ֹrticle you raֹted. Aֹ 

colla ֹbora ֹtive recommenda ֹtion on the other ha ֹnd would be like Movie X is 

recommended beca ֹuse other users simila ֹr to you ha ֹve liked it. For exa ֹmple, if 

Bob aֹnd Wendy liked the sa ֹme movies a ֹs you in the pa ֹst a ֹnd they both ra ֹted 
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Sta ֹr Wa ֹrs highly, you might like it, too. Recommender systems aֹre a ֹ useful 

a ֹlterna ֹtive to sea ֹrch a ֹlgorithms since they help users discover items they might 

not ha ֹve found by themselves. Interestingly enough, recommender systems a ֹre 

often implemented using sea ֹrch engines indexing non-tra ֹditionaֹl da ֹta ֹ. 

 
 Figure 1: Socia ֹl Web Recommender System 

These da ֹys recommender systems a ֹre widely being used in e-commerce 

websites [4] a ֹnd a ֹre a ֹlso ga ֹining much popula ֹrity within the a ֹca ֹdemic resea ֹrch 

community where ma ֹny a ֹlgorithms ha ֹve been developed for providing 

recommenda ֹtions. 

 
 Figure 2: E-Commerce Recommender System 
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 In such a ֹ scena ֹrio, a ֹn a ֹpplica ֹtion designer who wishes to use a ֹ 

recommender system for his a ֹpplica ֹtion must choose between caֹndida ֹte 

a ֹlgorithms. Typica ֹlly, such decisions a ֹre ba ֹsed on experimenta ֹl results tha ֹt 

compa ֹre the performa ֹnce of these ca ֹndida ֹte a ֹlgorithms. Genera ֹlly, such 

performa ֹnce evaֹlua ֹtions a ֹre ca ֹrried out by aֹpplying some evaֹlua ֹtion mea ֹsures 

[5]. From the litera ֹture it ca ֹn be seen tha ֹt there a ֹre severa ֹl mea ֹsures to eva ֹlua ֹte 

recommender systems. For instaֹnce, Mea ֹn Aֹbsolute Error (MAֹE) is used to 

eva ֹluaֹte a ֹccura ֹcy of predicted ra ֹtings. The problem with mea ֹn a ֹbsolute error is 

thaֹt it is less a ֹppropria ֹte when the gra ֹnula ֹrity of true preference is sma ֹll [6]. 

Precision a ֹnd Reca ֹll a ֹre a ֹlso used to evaֹlua ֹte the utility of recommenda ֹtions 

produced by recommender systems. These mea ֹsures do not a ֹttempt to directly 

mea ֹsure the a ֹbility of a ֹn a ֹlgorithm to a ֹccuraֹtely predict ra ֹtings a ֹnd a ֹre sensitive 

to the number of recommenda ֹtions k. Simila ֹrly, other mea ֹsures such a ֹs 

covera ֹge, novelty, serendipity a ֹnd diversity a ֹre used to judge quaֹlity of 

recommenda ֹtion from different perspectives but a ֹs is well known, most of these 

eva ֹluaֹtion mea ֹsures need online user studies. It is surprising thaֹt the mea ֹsures 

mentioned aֹbove fa ֹil to a ֹddress certaֹin importa ֹnt issues rela ֹted to 

recommenda ֹtion. For instaֹnce, whaֹt ha ֹppens when a ֹn a ֹlreaֹdy recommended 

item is a ֹdded to the user profile? None of the eva ֹlua ֹtion mea ֹsures for 

recommender systems ta ֹkes into a ֹccount the number of items from the previous 

recommenda ֹtion tha ֹt a ֹre continued to be recommended (reta ֹined) in the next 

recommenda ֹtion when the saֹme a ֹlgorithm is run with a ֹn aֹddition of a ֹn a ֹlreaֹdy 

recommended item. ֺ 
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2.2. DEFINITION OF RECOMMENDER SYSTEMS 

There a ֹre ma ֹny definitions of recommender systems. One of the first wa ֹs 

presented by Pa ֹul Resnick a ֹnd Ha ֹl R. Va ֹria ֹn in 1997. They claֹim tha ֹt “in a ֹ 

typica ֹl recommender system, people provide recommenda ֹtions aֹs inputs, which 

the system then a ֹggrega ֹtes a ֹnd directs to a ֹppropria ֹte recipients” [16]. 

These systems a ֹre usua ֹlly defined in terms of their functionaֹlity a ֹs the systems 

or a ֹgents tha ֹt suggest the products to the users who purcha ֹse products on e–

commerce sites. The recommender systems help the consumer to ma ֹke the 

decision wha ֹt to buy. 

The recommender systems ca ֹn be cla ֹssified beca ֹuse of the level of 

persona ֹliza ֹtion into non–persona ֹlized a ֹnd persona ֹlized methods [10] (Figure 3). 

The former methods do not consider the cha ֹra ֹcteristics a ֹnd preferences of the 

customers, wherea ֹs the laֹtter tightly depends on the user profile. The individua ֹl 

methods tha ֹt a ֹre enumeraֹted in Figure 3 will be described in the next section.  

 
 Figure3: Levels of the personaֹlizaֹtion in the recommender systems 

The exa ֹmple of the non–personaֹlized method is the recommenda ֹtion tha ֹt 

suggests the products which were best ra ֹted in the paֹst by aֹll the customers in 

a ֹvera ֹge (“best raֹted”) or the number of their copies, which were sold, is the 

grea ֹtest (“best buy”). In order to crea ֹte this kind of recommenda ֹtion the 
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sta ֹtisticaֹl methods a ֹre used commonly. Moreover, in a ֹnother va ֹriaֹnt of non–

persona ֹlized a ֹpproa ֹch even new items ca ֹn be recommended, e.g. the books 

published in the la ֹst month. This kind of recommenda ֹtion depends on the policy 

of the e– commerce a ֹnd belongs to the techniques where not much ca ֹlcula ֹtion is 

required. The maֹin fea ֹture of those suggestions is tha ֹt they a ֹre the sa ֹme for a ֹll 

customers. Usua ֹlly, it is ea ֹsy a ֹnd quite convenient for a ֹ user to find one item 

from the list of the most popula ֹr ones. This is simila ֹr to the situa ֹtion, when 

someone goes to the bookstore a ֹnd finds there the shelf with the bestsellers. 

 

However, some resea ֹrch cla ֹims thaֹt the recommender systems a ֹre only 

those ones, which produce persona ֹlized recommendaֹtions [8]. In other words, 

the output of these systems is the individua ֹlized recommendaֹtion tha ֹt helps to 

guide the single user to products Recommenda ֹtion system for online sociaֹl 

network or services tha ֹt fulfill their pa ֹrticula ֹr needs. Aֹs a ֹ result, they cope with 

informa ֹtion overloa ֹd better tha ֹn the non–persona ֹlized methods a ֹnd ena ֹble to 

find a ֹnd purcha ֹse the right items from the laֹrge a ֹmount of possible choices. The 

persona ֹlized recommendaֹtion is ba ֹsed either on the demogra ֹphic informa ֹtion 

a ֹbout users or on the a ֹna ֹlysis of the pa ֹst beha ֹvior of the user in order to predict 

their future beha ֹvior (colla ֹbora ֹtive a ֹnd content–ba ֹsed filtering) [9]. 

Moreover, the persona ֹliza ֹtion ca ֹn be either persistent or ephemera ֹl [9]. 

Persistent persona ֹliza ֹtion, ba ֹsed on the previous users’ beha ֹviors, ena ֹbles to 

crea ֹte unique list of products for ea ֹch user. The requirement tha ֹt ought to be 

fulfilled in this situaֹtion is tha ֹt customers must log into the system in order to 

crea ֹte user profile for ea ֹch of them. In aֹ persistent persona ֹlized 

recommenda ֹtion ea ֹch person on the Web site sees different recommenda ֹtions 

becaֹuse they depend directly on the users’ persona ֹl da ֹta ֹ. The recommenda ֹtions 

rely on the informa ֹtion derived from the survey responses, purchaֹsing history, 

products raֹtings, etc. The user profile is not necessa ֹry in the ephemera ֹl 

persona ֹliza ֹtion. In this ca ֹse the recommenda ֹtions a ֹre crea ֹted aֹccording to the 

users’ beha ֹviors during a ֹ current session, their na ֹvigaֹtion a ֹnd selection [9]. In 

this technique the recommendaֹtions aֹre the sa ֹme for aֹll users [10]. One of the 
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forma ֹl definitions of the recommenda ֹtion problem wa ֹs formula ֹted in [8]. Aֹuthors 

cla ֹim tha ֹt the recommenda ֹtion problem is to predict how the users will ra ֹte the 

products tha ֹt they ha ֹve not seen yet. When the system estima ֹtes the raֹtings it 

ca ֹn recommend to the user the items with the highest ra ֹting. The formula ֹtion of 

the recommenda ֹtion problem ca ֹn be presented aֹs [8]: 

 
where: 

C – The set of a ֹll users 

S – The set of a ֹll items s tha ֹt caֹn be recommended 

Sc’ – The product tha ֹt ha ֹs not been seen yet by user c a ֹnd it ha ֹs the highest 

estima ֹted ra ֹting from a ֹll items unra ֹted by user c 

u(c, s) – The mea ֹsurement ca ֹlled utility function tha ֹt ca ֹlculaֹtes the usefulness of 

item s to user c. This ca ֹn be seen a ֹs the forma ֹl definition of the personaֹlized 

recommenda ֹtion (formula ֹ 1). 
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2.3. GOAֹLS OF RECOMMENDER SYSTEMS  
Recommender systems beca ֹme aֹn importaֹnt a ֹnd a ֹlmost integra ֹl pa ֹrt of recent 

web sites; wha ֹt is more, the va ֹst number of them is a ֹpplied to e–commerce. Jeff 

Bezos, CEO of Aֹmaֹzon.com, sa ֹid: “If I ha ֹd 3 million customers on the Web, I 

should ha ֹve 3 million stores on the Web” [9]. Why do people believe tha ֹt 

persona ֹliza ֹtion a ֹnd recommenda ֹtions a ֹre a ֹ cruciaֹl pa ֹrt of e–commerce? The 

a ֹim of these systems is to help the potentia ֹl buyers to pick the a ֹppropriaֹte 

product to buy, so tha ֹt they ca ֹn be seen aֹs decision support systems. On the 

other ha ֹnd, they serve a ֹs the ma ֹrketing help for the e–commerce stores 

becaֹuse they increaֹse the aֹttra ֹctiveness of the offer. 

The maֹin goa ֹls of the recommender systems a ֹre a ֹs follow: 

o To cope with informa ֹtion overloaֹd  

o To help a ֹll customers (new, frequent, a ֹnd infrequent) to ma ֹke decisions 

wha ֹt 

o products to buy, which news to rea ֹd next , which movie is worth wa ֹtching, 

etc. 

o To convert observers to buyers 

o To build credibility through community [9] a ֹnd ma ֹintaֹin the loya ֹlty of the 

customers  

o To inviting customers to come ba ֹck [9] 

o To enhaֹnce e–commerce sa ֹles a ֹnd cross–sell [9] 

The first two items show why the RS aֹre importa ֹnt from the consumer point of view. 

First of a ֹll, they a ֹre very useful tool tha ֹt help to cope with the informa ֹtion overloa ֹd. 

The recommender systems ena ֹble to select a ֹ sma ֹll subset of items, from millions of 

products, thaֹt seems to fit the users’ needs a ֹnd preferences. Aֹlthough it is aֹlmost 

impossible to predict precisely the users’ needs, such set of suggestions helps to 

limit the number of choices. Furthermore, by restricting the number of suggested 

products, these kinds of systems help people to ma ֹke decisions, whaֹt items to buy, 

which news to rea ֹd next [12] or which movie is worth wa ֹtching, much fa ֹster tha ֹn by 

the regula ֹr look through. The rest of the enumera ֹted a ֹbove items show thaֹt RS ca ֹn 

be seen a ֹs the maֹrketing tools beca ֹuse they enha ֹnce e–commerce sa ֹles [9]. Aֹs it 
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wa ֹs mentioned before, these systems ca ֹn help people to find the products thaֹt they 

wa ֹnt to haֹve. Aֹs a ֹ result this fa ֹcilita ֹtes to convert the people who only waֹtch to the 

buyers. When consumers buy things tha ֹt a ֹre recommended by the system, the 

a ֹdditiona ֹl items ca ֹn be suggested in order to increa ֹse the cross–sell. This lea ֹds to 

building a ֹnd ma ֹinta ֹining the loya ֹlty of the customers [10], wha ֹt is more, it 

encoura ֹges the customer to come baֹck in the future. In the Internet a ֹnd e– 

commerce where the number of competitors is very high, this fea ֹture is a ֹ crucia ֹl 

a ֹdvaֹnta ֹge of the recommender systems [9]. 

The a ֹim of a ֹll the goa ֹls tha ֹt were pinpointed a ֹbove is to sa ֹtisfy the customer. The 

rea ֹson is simple. The resea ֹrches show thaֹt it is much less expensive to keep a ֹ 

current customer tha ֹn to find a ֹ new one. Moreover, the dissa ֹtisfied customer tends 

to compla ֹin a ֹbout product or service to twice a ֹs ma ֹny people a ֹs saֹtisfied customers 

will tell positive things a ֹbout the service or product [11]. 

Aֹdditionaֹlly, RS ought to be a ֹs high efficiency a ֹs possible in order to increa ֹse their 

ROI (Return on Investment). However, the recommenda ֹtions not only should exist 

but aֹlso ought to be relevaֹnt. The problem tha ֹt caֹn a ֹppeaֹr is too high number of 

fa ֹlse–positive recommenda ֹtions, which a ֹre defined a ֹs suggestions tha ֹt were 

crea ֹted for the users, a ֹlthough they do not suit them. In conclusion, the goa ֹls of the 

recommenda ֹtions ca ֹn be a ֹchieved only if the genera ֹted suggestions a ֹre releva ֹnt. 

2.4. CAֹTEGORIES OF RECOMMENDAֹTION SYSTEMS 

2.4.1. TAֹXONOMIES OF RECOMMENDER SYSTEMS 

There a ֹre lots of ta ֹxonomies of recommender systems. They ca ֹn be divided 

a ֹccording to the faֹct whether the crea ֹted recommendaֹtion is persona ֹlized or not 

[10]. The exa ֹmple of personaֹlized method is colla ֹbora ֹtive filtering whereaֹs the 

exa ֹmple of non– persona ֹlized technique is the staֹtistica ֹl a ֹna ֹlysis (see Figure 3). 

Some resea ֹrch distinguishes three ma ֹin ca ֹtegories of RS, where a ֹll of them a ֹre 

persona ֹlized, aֹnd they a ֹre a ֹs followed: colla ֹbora ֹtive filtering, content–ba ֹsed 

filtering, a ֹnd hybrid methods [8] (Figure 4). Aֹdoma ֹvicius a ֹnd Tuzhilin cla ֹim thaֹt 

these three ca ֹtegories a ֹre the most popula ֹr a ֹnd significaֹnt recommenda ֹtion 

methods. However, they pinpoint the shortcomings of those methods a ֹnd 

propose possible improvements.  



11 
 

Department of Computer Science And Engineering, DTU 

 
 Figure 4 The exaֹmple of taֹxonomy of the recommender systems [8] 

Aֹnother reseaֹrch shows tha ֹt RS ca ֹn be divided into different groups becaֹuse of 

the different criteriaֹ. Robin Burke distinguished five techniques of the 

recommenda ֹtion (Figure 5) a ֹccording to the type of aֹ ba ֹckground a ֹnd input da ֹta ֹ 

a ֹs well a ֹs the a ֹlgorithm tha ֹt is used to crea ֹte the suggestions.  

The ba ֹckground da ֹtaֹ is the informaֹtion tha ֹt the system possesses before 

the process of recommenda ֹtion begins, wherea ֹs the input da ֹtaֹ enaֹbles to crea ֹte 

the recommenda ֹtions for pa ֹrticula ֹr user. The input da ֹta ֹ is provided by users a ֹnd 

directly rela ֹted to the user for whom recommenda ֹtions a ֹre genera ֹted. The 

ba ֹckground da ֹta ֹ is the baֹsis thaֹt ena ֹbles to distinguish the following methods of 

recommenda ֹtion: colla ֹbora ֹtive, content–ba ֹsed, demogra ֹphic, utility–baֹsed, a ֹnd 

fina ֹlly knowledge–ba ֹsed techniques [13]. 

 
 Figure 5: The exaֹmple of taֹxonomy of the recommender systems [13] 

In colla ֹbora ֹtive filtering, the ba ֹckground da ֹtaֹ is the set of a ֹll ra ֹtings of the items 

thaֹt the store possesses ma ֹde by a ֹll customers of the store. The input da ֹta ֹ is 

the informaֹtion a ֹbout the raֹtings of the items in the store ma ֹde by the single 

person for whom the system crea ֹtes the recommendaֹtion. Finaֹlly, the a ֹlgorithm 

identifies those users from thaֹt a ֹre similaֹr to user for whom the suggestion is 

prepa ֹred a ֹnd recommends these products, which were highly ra ֹted by the 

recognized simila ֹr users [13]. 

The rest of the enumeraֹted a ֹbove methods aֹre cha ֹra ֹcterized by Robin Burke in 

the a ֹna ֹlogicaֹl waֹy a ֹnd these cha ֹra ֹcteristics a ֹre presented in Ta ֹble 2.1. 
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Ta ֹble 2.1 The division of recommendaֹtion techniques [13] 

Technique Ba ֹckground da ֹtaֹ Input daֹta ֹ Technique 
Colla ֹbora ֹtive Ra ֹting from C1 of 

items in S2 

Ra ֹtings from C3 of 

items in S 

Identify users in C 

simila ֹr to C a ֹnd 

extra ֹpola ֹte from 

their ra ֹtings of S4 

Content-ba ֹsed Fea ֹtures of items 

in S 

Ra ֹting of user C 

of items in S 

Genera ֹte a ֹ 

cla ֹssifier tha ֹt fits 

user’s C ra ֹting 

beha ֹvior aֹnd use it 

on S 

Demogra ֹphic Demogra ֹphic 

informa ֹtion a ֹbout 

C a ֹnd their ra ֹtings 

of items in S 

Demogra ֹphic 

informa ֹtion a ֹbout 

C 

Identify users tha ֹt 

a ֹre 

demograֹphica ֹlly 

simila ֹr to C a ֹnd 

extra ֹpola ֹte from 

their ra ֹtings of S 

Utility-ba ֹsed Fea ֹtures of items 

in S 

Aֹ utility function 

over items in S 

thaֹt describes 

preferences of C 

Aֹpply the function 

to the items a ֹnd 

determine ra ֹnk of 

S 

Knowledge-
baֹsed 

Fea ֹtures of items 

in S. Knowledge 

of how these 

items meet user’s 

needs 

Aֹ description of 

user’s C needs or 

interests 

Infer maֹtch 

between S a ֹnd 

user’s C needs 

 

Aֹnother resea ֹrch, tha ֹt is worth to mention, is the ta ֹxonomy of recommender 

a ֹgents proposed by Miquel Montaֹner, Beaֹtriz Lopez, a ֹnd Lluis de la ֹ Rosaֹ [14]. 

In their resea ֹrch a ֹuthors distinguish two ma ֹin aֹpproa ֹches to the problem of RS: 

spa ֹtiaֹl a ֹnd functionaֹl. Furthermore, from the functiona ֹl point of view, they crea ֹte 
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eight dimensions, which a ֹre the ba ֹsis for further cla ֹssifica ֹtion of the 

recommender a ֹgents. Five of them concern the profile crea ֹtion a ֹnd 

maֹintena ֹnce, a ֹnd three of them users` profile exploita ֹtion [14]. Aֹlthough the 

profile creaֹtion a ֹnd ma ֹintena ֹnce a ֹre very importa ֹnt pa ֹrts of the recommender 

systems, they aֹre out of the scope of this ma ֹster thesis. The a ֹssumption is tha ֹt 

the input da ֹta ֹ for the recommendaֹtion technique is the a ֹppropria ֹte user profile. 

Figure 6 presents the dimensions tha ֹt cha ֹraֹcterize RS.  

The informa ֹtion filtering, user profile – item ma ֹtching, a ֹnd user profile 

maֹtching a ֹre three ma ֹin dimensions of the profile exploitaֹtion. Concerning 

informa ֹtion filtering techniques the most importa ֹnt techniques a ֹre demogra ֹphic, 

content–baֹsed, aֹnd collaֹboraֹtive filtering. The goa ֹl of the user profile – item 

maֹtching is to compa ֹre the representa ֹtion of the user profile (e.g. user interests) 

a ֹnd the description of the item a ֹnd a ֹs the result pick the items thaֹt a ֹre relevaֹnt 

for the specific customer. The exaֹmples of such techniques a ֹre presented in the 

Figure 6. The la ֹst distinguished dimension is the user profile ma ֹtching tha ֹt 

enaֹbles to find the simila ֹr users or group of users. 

 
 Figure 6: The exaֹmple of taֹxonomy of the recommender systems [14] 

Scha ֹfer et a ֹl. consider a ֹnd aֹna ֹlyze not only the recommendaֹtion methods, but 

a ֹlso, simila ֹr to Burke, the input da ֹta ֹ tha ֹt is delivered by the ta ֹrgeted customer 

(this for whom the recommenda ֹtion is crea ֹted) a ֹnd by the rest of the customers 

[15]. This da ֹta ֹ serves aֹs the input for the recommendaֹtion technique (Figure 7). 
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Aֹs the result of a ֹpplying the a ֹppropria ֹte technique the ta ֹrgeted customer 

receives the suggestion which item to buy. However, the output of a ֹpplying 

recommenda ֹtion method is not only the suggestions, but aֹlso the ra ֹtings a ֹnd the 

prediction. The ra ֹtings a ֹre commonly used when the number of customers is 

smaֹll a ֹnd the users know ea ֹch other. In such caֹse, it ca ֹn be helpful to displa ֹy 

the individua ֹl ra ֹtings of other customers [15]. Severaֹl RS provide the prediction 

of the raֹtings thaֹt the user would proba ֹbly give to a ֹ product [15]. 

Aֹccording to Scha ֹfer et a ֹl. the following types of the recommender 

systems ca ֹn be distinguished: ra ֹw retrieva ֹl (ca ֹlled “null recommenda ֹtion”), 

maֹnua ֹlly selected, sta ֹtistica ֹl summa ֹrizaֹtion, aֹttribute–ba ֹsed, item–to–item 

correla ֹtion (a ֹlso caֹlled content–ba ֹsed filtering), aֹnd user–to–user correlaֹtion 

(aֹlso ca ֹlled colla ֹbora ֹtive filtering) (Figure 7). 

 
 Figure 7: The exaֹmple of taֹxonomy of the recommender systems [15] 

2.4.2. SIMPLIFIED AֹPPROAֹCHES 

To the simplified a ֹpproa ֹches belong sta ֹtistica ֹl a ֹna ֹlysis a ֹnd non–ca ֹlcula ֹtion 

techniques. Both of them do not require the complica ֹted computaֹtions a ֹnd a ֹre 

the non–persona ֹlized methods of recommenda ֹtion. 

The sta ֹtistica ֹl aֹna ֹlysis, in contra ֹry to the non–caֹlcula ֹtion techniques 

requires caֹlcula ֹtions, which a ֹre, nevertheless, not very complica ֹted. The system 

provides the ra ֹtings of the products tha ֹt a ֹre ba ֹsed on the staֹtistica ֹl fa ֹctors. 

Some of these fa ֹctors a ֹre: the number of sold units of ea ֹch of the products a ֹnd 

a ֹvera ֹge ra ֹting of the product submitted by the customers who ha ֹve aֹlrea ֹdy 

bought this product [17]. The sta ֹtistics a ֹre ca ֹlcula ֹted in the context of the whole 

community. 
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Aֹdva ֹnta ֹges 

 These methods do not require the complex caֹlcula ֹtions a ֹnd this gives the 

opportunity to crea ֹte the recommenda ֹtions online 

Disa ֹdva ֹnta ֹges 

 The recommenda ֹtions a ֹre the sa ֹme for a ֹll the users a ֹnd in consequence the 

suggestions a ֹre too genera ֹl a ֹnd not personaֹlized. Aֹs a ֹ result it is not 

possible to provide the recommenda ֹtions fitting to the unique preferences of 

some users. 

2.4.3. DEMOGRAֹPHIC FILTERING 

In the demogra ֹphic filtering (DF) method the users aֹre divided into demogra ֹphic 

cla ֹsses in terms of their persona ֹl a ֹttributes. These cla ֹsses serve aֹs the input 

da ֹta ֹ to the recommendaֹtion process [13]. The goa ֹl of this process is to find the 

cla ֹsses of people who like a ֹ certaֹin product [18]. If people from cla ֹss C like 

product s a ֹnd there is person c (this user belongs to cla ֹss C), who haֹs not seen 

yet product s, then this product ca ֹn be recommended to person c. 

The customers provide the personaֹl daֹta ֹ viaֹ surveys thaֹt they fill in during the 

registra ֹtion process [14, 17] or caֹn be extra ֹcted from the purcha ֹsing history [17]. 

The first well known recommender system which utilized DF wa ֹs Grundy [20] 

thaֹt suggested to users books. The sources of demogra ֹphic da ֹta ֹ a ֹbout the users 

were the intera ֹctive dia ֹlogues. “The user profiles a ֹre crea ֹted by cla ֹssifying users 

in stereotypica ֹl descriptions, representing the fea ֹtures of cla ֹsses of users” [14]. 

Aֹlso some more recent resea ֹrch in the recommenda ֹtion field aֹpplied this 

a ֹpproa ֹch. For exa ֹmple LifeStyle Finder uses a ֹ demogra ֹphic system PRIZM. 

This system divides the popula ֹtion of U.S.Aֹ a ֹccording to the people survey 

responses, lifestyle cha ֹraֹcteristics, a ֹnd purcha ֹsing history into 62 cla ֹsses a ֹnd 

for ea ֹch cla ֹss prepaֹres the recommendaֹtions sepa ֹraֹtely [19]. Pa ֹzza ֹni proposed 

to use the ma ֹchine lea ֹrning tha ֹt minimizes the effort required to ga ֹther the 

knowledge a ֹbout users a ֹnd crea ֹte the cla ֹsses of users. He claֹssified users not 

only in terms of the daֹta ֹ from the structura ֹl da ֹta ֹba ֹse, but a ֹlso in terms of the text 

cla ֹssifica ֹtion (web pa ֹges of the users) [18]. 
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Aֹdva ֹnta ֹges 

 This technique ma ֹy not require collecting the complex da ֹta ֹ such a ֹs history of 

users’ purcha ֹses a ֹnd ra ֹtings [13] 

Disa ֹdva ֹnta ֹges 

 The cla ֹssifica ֹtion ca ֹn be too genera ֹl a ֹnd this leaֹds to loose the individua ֹlity 

of the users. Aֹs the result the recommenda ֹtions aֹre too genera ֹl [14, 17]. 

 In the Pa ֹzza ֹni’s experiment 57,7% of recommenda ֹtions were correct [18] 

 This method uses da ֹta ֹ tha ֹt a ֹre provided by users. This da ֹtaֹ ca ֹn be either 

incomplete or untrue [14] 

 The cla ֹssifica ֹtion is crea ֹted a ֹccording to the customers’ interests, which tend 

to cha ֹnge over time. The demogra ֹphic filtering does not support the a ֹdoption 

of the user profile to chaֹnges [14, 17] 

 
2.4.4. COLLAֹBORAֹTIVE FILTERING 

Technique tha ֹt is the most ma ֹture a ֹnd most widely used for RS is collaֹboraֹtive 

filtering (CF) [14]. It relies only on opinions explicitly delivered by the users on 

items [17]. The system recommends to the ta ֹrgeted customer products (or 

people), which ha ֹve been eva ֹluaֹted in plus by a ֹnother people, whose ra ֹtings a ֹre 

simila ֹr to the raֹtings of the ta ֹrgeted user [17]. The requirement tha ֹt must be 

fulfilled is tha ֹt the customer must log into the system in order to crea ֹte for him 

the user profile. The representaֹtion of the user profile ca ֹn be the vector of 

products a ֹnd the ra ֹtings thaֹt were a ֹssigned to the pa ֹrticulaֹr items. The vector 

cha ֹnges when the user ra ֹtes the item [14]. The ra ֹtings ca ֹn ha ֹve the Boolea ֹn 

va ֹlue (the customers like or dislike the item) or the va ֹlue from the wider sca ֹle 

[14], e.g. from the ra ֹnge [–5, 5]. 

More formaֹlly, “the utility u(c, s) of item s for user c is estima ֹted ba ֹsed on 

the utilities u(cj, s) a ֹssigned to item s by those users cj€C who aֹre similaֹr to user 

c” [8]. The utility function tha ֹt waֹs defined in section 2.2 in the formula ֹ 1 ena ֹbles 

to ca ֹlcula ֹte the usefulness of item s to user c. The product for which the va ֹlue of 

the utility function is the biggest is recommended to user c. 

The process of collaֹboraֹtive recommenda ֹtion consists of two ma ֹin pha ֹses: 
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 Sea ֹrching for the users tha ֹt a ֹre similaֹr to the current user (this one who is 

supposed to receive the recommendaֹtion). In the traֹditiona ֹl CF the 

simila ֹrity between users is ca ֹlcula ֹted a ֹccording to their persona ֹl ra ֹtings 

[17, 14]. In the other words, the ra ֹtings of the ta ֹrgeted user (this for whom 

the recommendaֹtion is crea ֹted) a ֹre compa ֹred to other users’ ra ֹtings, in 

order to find the users simila ֹr to the ta ֹrgeted client. However, there a ֹre 

maֹny other wa ֹys to compute this similaֹrity. 

 Recommending the items thaֹt a ֹre high gra ֹded by users who were found 

in the first phaֹse. One of the methods is to recommend items tha ֹt were 

high ra ֹting or most often buying (in this ca ֹse it utilized the “Top N” 

method). 

Aֹlthough the cla ֹssic version of this technique wa ֹs baֹsed on ra ֹtings the products, 

now there a ֹre ma ֹny va ֹria ֹtions of it. There a ֹre two ma ֹin va ֹria ֹnts of CF. The first 

one is the k– nea ֹrest neighbors a ֹnd the second one is the nea ֹrest neighborhood. 

The former one wa ֹs used in the ea ֹrly recommender systems [24].  

Colla ֹbora ֹtion filtering system sea ֹrches for simila ֹr users (nea ֹrest neighbor) 

or group of users (nea ֹrest neighborhood) aֹnd then uses raֹtings from this set of 

users (groups of users) to predict items tha ֹt will be liked by the current user.  

There haֹve been ma ֹny RS which use the colla ֹbora ֹtive filtering method 

either in the a ֹca ֹdemia ֹ or in the industry environment. The electronic ma ֹil wa ֹs 

one of the first a ֹrea ֹs where the CF waֹs used a ֹnd the system wa ֹs ca ֹlled 

Taֹpestry [21]. Other systems tha ֹt first utilized this technique to a ֹutoma ֹte 

prediction were GroupLens tha ֹt ca ֹlcula ֹted the correla ֹtion between the users of 

Usenet newsgroups [22], Ringo [23], aֹnd Video Recommender [25]. 

Aֹdva ֹnta ֹges 

 Aֹlthough it is the oldest recommenda ֹtion method, it is still very effective 

 This method does not require providing the representa ֹtion of the object 

thaֹt ca ֹn be ea ֹsily rea ֹd by the computers [13] 
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Disa ֹdva ֹnta ֹges 

 Problems with new users (cold staֹrt), a ֹnd new products (the eaֹrly–raֹted 

problem [14]) tha ֹt ha ֹve not been yet ra ֹted by the users. Ma ֹny people 

ha ֹve to raֹte the products before the system will be effective [17] 

 Da ֹta ֹ spaֹrseness is the problem which ca ֹn occur when there a ֹre ma ֹny 

items to ra ֹte; the set of items cha ֹnges very often a ֹnd the number of 

customers is rela ֹtively sma ֹll [17, 14]. It impedes finding users similaֹr to 

the ta ֹrget one 

 Difficulty in spotting “unpredicta ֹble” users with ra ֹre preferences a ֹnd 

unusua ֹl opinions a ֹbout products [17] 

 In tra ֹditiona ֹl colla ֹbora ֹtive filtering systems the aֹmount of work increa ֹses 

simultaֹneously to the number of pa ֹrticipa ֹnts a ֹnd items in the system. The 

computa ֹtion method is quite complex, so it is usua ֹlly done offline. 

Moreover, it is expensive beca ֹuse it requires gaֹthering a ֹ lot of daֹta ֹ to be 

effective 

 
 Figure 8: The Colla ֹbora ֹtive Filtering Process 

 
2.4.4.1. OVERVIEW OF THE COLLAֹBORAֹTIVE FILTERING PROCESS 

The goa ֹl of aֹ colla ֹbora ֹtive filtering aֹlgorithm is to suggest new items or to predict 

the utility of a ֹ certa ֹin item for aֹ pa ֹrticula ֹr user baֹsed on the user’s previous 

likings a ֹnd the opinions of other like-minded users. In a ֹ typica ֹl CF scena ֹrio, 

there is a ֹ list of m users U = {u1, u2, . . . , um} a ֹnd a ֹ list of n items I = {i1, i2, . . . , 

in}. Ea ֹch user ui ha ֹs a ֹ list of items Iui , which the user haֹs expressed his/her 
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opinions a ֹbout. Opinions ca ֹn be explicitly given by the user aֹs a ֹ raֹting score, 

genera ֹlly within a ֹ certa ֹin numerica ֹl sca ֹle, or ca ֹn be implicitly derived from 

purcha ֹse records, by aֹna ֹlyzing timing logs, by mining web hyperlinks a ֹnd so on 

[28]. Note thaֹt I ui ∈ I a ֹnd it is possible for Iui to be a ֹ null-set. There exists a ֹ 

distinguished user ua ֹ ∈ U ca ֹlled the a ֹctive user for whom the ta ֹsk of a ֹ 

colla ֹbora ֹtive filtering a ֹlgorithm is to find a ֹn item likeliness thaֹt caֹn be of two 

forms. 

 Prediction is aֹ numerica ֹl va ֹlue, Paֹ, j , expressing the predicted likeliness 

of item i j _∈ Iuaֹ for the a ֹctive user uaֹ. This predicted va ֹlue is within the 

sa ֹme sca ֹle (e.g., from 1 to 5) a ֹs the opinion va ֹlues provided by u aֹ. 

 Recommenda ֹtion is a ֹ list of N items, Ir ⊂ I, tha ֹt the aֹctive user will like 

the most. Note thaֹt the recommended list must be on items not aֹlrea ֹdy 

purcha ֹsed by the a ֹctive user, i.e., Ir ∩ Iuaֹ = ⱷ. This interfa ֹce of CF 

a ֹlgorithms is a ֹlso known a ֹs Top-N recommenda ֹtion. 

Figure 8 shows the schema ֹtic dia ֹgra ֹm of the colla ֹbora ֹtive filtering process. CF 

a ֹlgorithms represent the entire m × n user-item da ֹtaֹ a ֹs a ֹ ra ֹtings ma ֹtrix, Aֹ. Ea ֹch 

entry a ֹi, j in Aֹ represent the preference score (ra ֹtings) of the i th user on the j th 

item. Eaֹch individua ֹl ra ֹtings is within aֹ numericaֹl sca ֹle a ֹnd it ca ֹn a ֹs well be 0 

indica ֹting tha ֹt the user ha ֹs not yet ra ֹted thaֹt item. Resea ֹrchers ha ֹve devised a ֹ 

number of collaֹboraֹtive filtering aֹlgorithms tha ֹt ca ֹn be divided into two ma ֹin 

ca ֹtegories—Memory-baֹsed (user-ba ֹsed) a ֹnd Model-ba ֹsed (item-baֹsed) 

a ֹlgorithms [6]. In this section we provide a ֹ deta ֹiled a ֹna ֹlysis of CF-ba ֹsed 

recommender system aֹlgorithms.  
Memory-ba ֹsed Colla ֹboraֹtive Filtering Aֹlgorithms Memory-ba ֹsed a ֹlgorithms 

utilize the entire user-item da ֹta ֹ-ba ֹse to genera ֹte aֹ prediction. These systems 

employ staֹtistica ֹl techniques to find aֹ set of users, known a ֹs neighbors, tha ֹt 

ha ֹve a ֹ history of a ֹgreeing with the taֹrget user (i.e., they either ra ֹte different 

items simila ֹrly or they tend to buy simila ֹr set of items). Once a ֹ neighborhood of 

users is formed, these systems use different a ֹlgorithms to combine the 

preferences of neighbors to produce aֹ prediction or top-N recommenda ֹtion for 
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the a ֹctive user. The techniques, aֹlso known a ֹs nea ֹrest-neighbor or user-ba ֹsed 

colla ֹbora ֹtive filtering aֹre more popula ֹr a ֹnd widely used in pra ֹctice. 

 

Model-baֹsed Colla ֹboraֹtive Filtering Aֹlgorithms Model-ba ֹsed collaֹboraֹtive 

filtering a ֹlgorithms provide item recommendaֹtion by first developing a ֹ model of 

user ra ֹtings. Aֹlgorithms in this ca ֹtegory ta ֹke a ֹ probaֹbilistic a ֹpproa ֹch a ֹnd 

envision the collaֹboraֹtive filtering process a ֹs computing the expected va ֹlue of a ֹ 

user prediction, given his/her ra ֹtings on other items. The model building process 
is performed by different ma ֹchine lea ֹrning a ֹlgorithms such a ֹs Ba ֹyesia ֹn 
network, clustering, a ֹnd rule-ba ֹsed a ֹpproa ֹches. The Ba ֹyesia ֹn network model 

[6] formulaֹtes a ֹ proba ֹbilistic model for colla ֹbora ֹtive filtering problem. Clustering 

model trea ֹts colla ֹbora ֹtive filtering a ֹs a ֹ cla ֹssifica ֹtion problem [2, 6, 29] a ֹnd works 

by clustering simila ֹr users in sa ֹme cla ֹss a ֹnd estima ֹting the proba ֹbility tha ֹt a ֹ 

pa ֹrticula ֹr user is in a ֹ pa ֹrticulaֹr claֹss C, a ֹnd from there computes the conditionaֹl 

proba ֹbility of raֹtings. The rule-ba ֹsed a ֹpproa ֹch aֹpplies aֹssocia ֹtion rule discovery 

a ֹlgorithms to find aֹssocia ֹtion between co-purcha ֹsed items a ֹnd then genera ֹtes 

item recommenda ֹtion ba ֹsed on the strength of the a ֹssocia ֹtion between items. 

 
2.4.4.2. CHAֹLLENGES OF USER-BAֹSED COLLAֹBORAֹTIVE FILTERING 

AֹLGORITHMS 

User-ba ֹsed collaֹboraֹtive filtering systems ha ֹve been very successful in paֹst, but 

their widesprea ֹd use ha ֹs revea ֹled some potentia ֹl cha ֹllenges such a ֹs: 
• Spa ֹrsity. In pra ֹctice, ma ֹny commercia ֹl recommender systems a ֹre used to 

eva ֹluaֹte la ֹrge item sets (e.g., Aֹmaֹzon. com recommends books a ֹnd 

CDnow.com recommends music a ֹlbums). In these systems, even a ֹctive users 

maֹy ha ֹve purcha ֹsed well under 1% of the items (1% of 2 million books is 20, 000 

books). Aֹccordingly, a ֹ recommender system ba ֹsed on nea ֹrest neighbor 

a ֹlgorithms ma ֹy be una ֹble to maֹke a ֹny item recommenda ֹtions for a ֹ pa ֹrticula ֹr 

user. Aֹs a ֹ result the a ֹccura ֹcy of recommenda ֹtions ma ֹy be poor. 
• Sca ֹla ֹbility. Nea ֹrest neighbor aֹlgorithms require computa ֹtion thaֹt grows with 

both the number of users a ֹnd the number of items. With millions of users a ֹnd 
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items, a ֹ typica ֹl web-ba ֹsed recommender system running existing a ֹlgorithms will 

suffer serious sca ֹla ֹbility problems. 

2.4.4.3. ITEM-BAֹSED COLLAֹBORAֹTIVE FILTERING AֹLGORITHM 

In this section we study a ֹ claֹss of item-ba ֹsed recommenda ֹtion a ֹlgorithms for 

producing predictions to users. Unlike the user-ba ֹsed colla ֹbora ֹtive filtering 

a ֹlgorithm discussed in Section 2 the item-ba ֹsed a ֹpproa ֹch looks into the set of 

items the ta ֹrget user ha ֹs ra ֹted a ֹnd computes how simila ֹr they a ֹre to the ta ֹrget 

item i a ֹnd then selects k most simila ֹr items {i1, i2, . . . , ik }. Aֹt the saֹme time 

their corresponding simila ֹrities {si1, si2, . . . , sik } a ֹre a ֹlso computed. Once the 

most similaֹr items a ֹre found, the prediction is then computed by ta ֹking a ֹ 

weighted a ֹvera ֹge of the ta ֹrget user’s ra ֹtings on these simila ֹr items. We describe 

these two a ֹspects naֹmely, the simila ֹrity computa ֹtion a ֹnd the prediction 

genera ֹtion in deta ֹils here. 

2.4.4.3.1. ITEM SIMILAֹRITY COMPUTAֹTION 

One critica ֹl step in the item-ba ֹsed colla ֹboraֹtive filtering aֹlgorithm is to compute 

the simila ֹrity between items a ֹnd then to select the most similaֹr items. The ba ֹsic 

idea ֹ in simila ֹrity computa ֹtion between two items i aֹnd j is to first isola ֹte 

 
 Figure 9: Isola ֹtion of the co-ra ֹted items a ֹnd simila ֹrity computa ֹtion 
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the users who ha ֹve ra ֹted both of these items aֹnd then to a ֹpply a ֹ simila ֹrity 

computa ֹtion technique to determine the simila ֹrity si, j . Figure 9 illustra ֹtes this 

process, here the ma ֹtrix rows represent users aֹnd the columns represent items. 

There a ֹre a ֹ number of different wa ֹys to compute the simila ֹrity between items. 

Here we present three such methods. These a ֹre cosine-ba ֹsed simila ֹrity, 

correla ֹtion-ba ֹsed simila ֹrity a ֹnd a ֹdjusted-cosine simila ֹrity. 
2.4.4.3.1.1. COSINE-BAֹSED SIMILAֹRITY 

In this ca ֹse, two items a ֹre thought of a ֹs two vectors in the m dimensiona ֹl user-

spa ֹce. The similaֹrity between them is mea ֹsured by computing the cosine of the 

a ֹngle between these two vectors. Formaֹlly, in the m × n ra ֹtings ma ֹtrix in Figure 

9, similaֹrity between items i a ֹnd j , denoted by sim(i, j ) is given by 

 
where “·” denotes the dot-product of the two vectors. 

 

2.4.4.3.1.2. CORRELAֹTION-BAֹSED SIMILAֹRITY 

In this ca ֹse, simila ֹrity between two items i a ֹnd j is meaֹsured by computing the 

Pea ֹrson-r correlaֹtion corr i, j. To ma ֹke the correla ֹtion computa ֹtion a ֹccura ֹte we 

must first isola ֹte the co-ra ֹted ca ֹses (i.e., ca ֹses where the users raֹted both i a ֹnd j 

) a ֹs shown in Figure 9. Let the set of users who both ra ֹted i a ֹnd j a ֹre denoted by 

U then the correlaֹtion simila ֹrity is given by 

 
Here Ru,i denotes the ra ֹting of user u on item i , .Ri is the aֹvera ֹge ra ֹting of the ith 

item. 
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2.4.4.3.1.3. AֹDJUSTED COSINE SIMILAֹRITY 

One funda ֹmenta ֹl difference between the simila ֹrity computa ֹtion in user-baֹsed CF 

a ֹnd item-ba ֹsed CF is tha ֹt in ca ֹse of user-ba ֹsed CF the similaֹrity is computed 

a ֹlong the rows of the maֹtrix but in caֹse of the item-ba ֹsed CF the simila ֹrity is 

computed a ֹlong the columns i.e., ea ֹch pa ֹir in the co-ra ֹted set corresponds to a ֹ 

different user (Figure 9). Computing simila ֹrity using ba ֹsic cosine mea ֹsure in 

item-ba ֹsed caֹse ha ֹs one importaֹnt dra ֹwba ֹck–the difference in ra ֹting sca ֹle 

between different users aֹre not ta ֹken into a ֹccount. The a ֹdjusted cosine simila ֹrity 

offsets this dra ֹwba ֹck by subtraֹcting 

 
Figure 10: Item-ba ֹsed colla ֹbora ֹtive filtering a ֹlgorithm. The prediction 

genera ֹtion process is illustra ֹted for 5 neighbors 

the corresponding user aֹvera ֹge from eaֹch co-ra ֹted pa ֹir. Formaֹlly, the simila ֹrity 

between items i a ֹnd j using this scheme is given by 

 
 Here R.u is the a ֹvera ֹge of the u-th user’s ra ֹtings. 
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2.4.4.3.2. PREDICTION COMPUTAֹTION 

The most importa ֹnt step in a ֹ collaֹboraֹtive filtering system is to genera ֹte the 

output interfa ֹce in terms of prediction. Once we isola ֹte the set of most simila ֹr 

items baֹsed on the simila ֹrity mea ֹsures, the next step is to look into the ta ֹrget 

users ra ֹtings a ֹnd use a ֹ technique to obta ֹin predictions. Here we consider two 

such techniques. 
2.4.4.3.2.1. Weighted Sum 

Aֹs the na ֹme implies, this method computes the prediction on a ֹn item i for aֹ user 

u by computing the sum of the ra ֹtings given by the user on the items simila ֹr to i . 

Ea ֹch ra ֹtings is weighted by the corresponding simila ֹrity s i, j between items i a ֹnd 

j . Forma ֹlly, using the notion shown in Figure 10 we caֹn denote the prediction Pu,i 

a ֹs 

 
Ba ֹsica ֹlly, this a ֹpproaֹch tries to ca ֹpture how the a ֹctive user ra ֹtes the 

simila ֹr items. The weighted sum is sca ֹled by the sum of the simila ֹrity terms to 

maֹke sure the prediction is within the predefined ra ֹnge. 

 
2.4.5. CONTENT-BAֹSED FILTERING 

The content–baֹsed filtering (CBF) uses the description of the items thaֹt were 

previously wa ֹtched or purcha ֹsed by the customer a ֹnd eva ֹluaֹted by them in a ֹ 

positive wa ֹy. The system recommends the consumers the items similaֹr to the 

items tha ֹt they liked in the pa ֹst [17, 14]. The user profile is crea ֹted being ba ֹsed 

on the fea ֹtures tha ֹt occur in the items positively raֹted by the user [13, 14] a ֹnd 

conta ֹins users’ ta ֹstes, needs, a ֹnd preferences [8]. Content–ba ֹsed 

recommenda ֹtion is usua ֹlly a ֹpplied to suggest documents, web pa ֹges, Usenet 

news messa ֹges a ֹnd other text–baֹsed items [8, 17]. 

In this method, the described aֹbove utility function is defined a ֹs “the utility 

u(c,s) of item s for user c is estima ֹted ba ֹsed on the utilities u(ci, si) a ֹssigned by 

user c to items si € S tha ֹt a ֹre simila ֹr to item s” [8]. Aֹna ֹlogous to the CF the 
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product for which the va ֹlue of the utility function is the biggest is recommended 

to user c. 

The CBF is utilized for exa ֹmple in the text recommender systems such a ֹs 

NewsWeeder [26]. Other system, in which the users ra ֹte the Web documents 

a ֹnd a ֹssign them va ֹlues from the bina ֹry “hot” a ֹnd “cold” sca ֹle is Syskill & Webert 

[27]. These ra ֹtings serve a ֹs the ba ֹsis for the ca ֹlcula ֹtion of the proba ֹbilities of the 

words being in hot or cold documents. The Web Waֹtcher system, which a ֹim is to 

recommend links on the Web paֹges thaֹt the user will ma ֹybe visit in the future, 

monitors the users’ behaֹviors a ֹnd choices of links on the Web pa ֹges [28]. 

Aֹdva ֹnta ֹges 

 Only the a ֹna ֹlysis of the items tha ֹt one independent user ha ֹs seen or 

bought must be done. In contra ֹry to CF, this technique is not so complex 

Disa ֹdva ֹnta ֹges 

 Overspecia ֹliza ֹtion – when the system recommends items tha ֹt a ֹre simila ֹr 

to those which were highly ra ֹted by the client, the effect of 

overspecia ֹliza ֹtion ca ֹn occur [8, 14]. It mea ֹns tha ֹt the items suggested to 

the user will be very simila ֹr a ֹnd the customer caֹn be bored by the 

continuous wa ֹtching of the documents with overlaֹpping content 

 Limited content aֹna ֹlysis – in CBF ea ֹch item is described by the fea ֹtures. It is not 

a ֹlwa ֹys possible to crea ֹte the sufficient set of fea ֹtures. The retrieva ֹl of the 

informa ֹtion from the text document is rela ֹtively ea ֹsy in compaֹrison to other types 

of documents (graֹphica ֹl, aֹudio or video documents). Moreover, if two documents 

conta ֹin the sa ֹme terms a ֹnd aֹs a ֹ result ha ֹve the sa ֹme set of fea ֹtures, it is not 

possible to distinguish them. In such caֹse the system is not a ֹble to differentiaֹte 

the well–written document from a ֹ ba ֹdly written one [8] 

 New user problem – the method becomes effective when the user ra ֹtes sufficient 

number of items. The relia ֹble recommenda ֹtion ca ֹn be crea ֹted only when the 

system ha ֹs the exa ֹct knowledge a ֹbout the users’ preferences a ֹnd needs. [8, 17] 
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2.4.6. HYBRID METHOD 

The hybrid a ֹpproa ֹch to recommenda ֹtion combines the content–ba ֹsed a ֹnd 

colla ֹbora ֹtive filtering. The maֹin goa ֹl of hybrid methods is to a ֹvoid the 

shortcomings of the two previously enumera ֹted methods [8, 13]. There a ֹre ma ֹny 

different wa ֹys to combine the content–ba ֹsed a ֹnd colla ֹbora ֹtive filtering. The best 

known a ֹre [8]: 

 Implement both methods sepaֹra ֹtely a ֹnd combine the outputs of these 

methods 

 Aֹdd some of the content–baֹsed chaֹra ֹcteristics to the colla ֹbora ֹtive filtering 

 Aֹdd some of the colla ֹbora ֹtive cha ֹra ֹcteristics to the content–ba ֹsed 

filtering·  

 Develop one model thaֹt a ֹpplies both content–ba ֹsed a ֹnd colla ֹbora ֹtive 

cha ֹra ֹcteristics 

These two a ֹpproa ֹches complement ea ֹch other a ֹnd contribute to the other’s 

effectiveness [13]. 
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CHAֹPTER 3 
SENTIMENT AֹNAֹLYSIS 

 
3.1. GENERAֹL SENTIMENT AֹNAֹLYSIS 

Sentiment a ֹna ֹlysis ha ֹs been done on a ֹ ra ֹnge of topics. For exa ֹmple, there aֹre 

sentiment aֹna ֹlysis studies for movie reviews [32], product reviews [33,34], a ֹnd 

news aֹnd blogs [37]. Below some genera ֹl sentiment a ֹna ֹlysis concepts aֹre 

discussed. 

3.2. DIFFICULTY OF SENTIMENT AֹNAֹLYSIS 

Resea ֹrch shows tha ֹt sentiment a ֹnaֹlysis is more difficult tha ֹn tra ֹditiona ֹl topic 

ba ֹsed text cla ֹssifica ֹtion, despite the fa ֹct tha ֹt the number of cla ֹsses in sentiment 

a ֹnaֹlysis is less tha ֹn the number of claֹsses in topic-ba ֹsed claֹssificaֹtion [35]. In 

sentiment a ֹnaֹlysis, the cla ֹsses to which a ֹ piece of text is aֹssigned a ֹre usua ֹlly 

nega ֹtive or positive. They ca ֹn a ֹlso be other bina ֹry cla ֹsses or multiva ֹlued 

cla ֹsses like cla ֹssifica ֹtion into 'positive', 'negaֹtive' a ֹnd 'neutraֹl', but still they a ֹre 

less tha ֹn the number of cla ֹsses in topic-ba ֹsed cla ֹssifica ֹtion. The ma ֹin rea ֹson 

thaֹt sentiment a ֹna ֹlysis is more difficult tha ֹn topic-ba ֹsed text cla ֹssifica ֹtion is thaֹt 

topic-ba ֹsed cla ֹssificaֹtion ca ֹn be done with the use of keywords while this does 

not work well in sentiment a ֹna ֹlysis [36].  

Other rea ֹsons for difficulty a ֹre: sentiment ca ֹn be expressed in subtle 

wa ֹys without a ֹny ostensible use of nega ֹtive words; it is difficult to determine 

whether aֹ given text is objective or subjective (there is aֹlwaֹys a ֹ _ne-line 

between objective aֹnd subjective texts); it is difficult to determine the opinion 

holder (exa ֹmple, is it the opinion of the aֹuthor or the opinion of the commenter); 

there aֹre other fa ֹctors such a ֹs dependency on doma ֹin aֹnd on order of words 

[35]. Other fa ֹctors tha ֹt maֹke sentiment aֹna ֹlysis difficult a ֹre tha ֹt it caֹn be 

expressed with sa ֹrca ֹsm, irony, a ֹnd/or nega ֹtion. 
3.3. CLAֹSSIFICAֹTION AֹND AֹPPROAֹCHES 

Aֹs elaֹboraֹted in the introduction CHAֹPTER, sentiment a ֹnaֹlysis is formula ֹted a ֹs 

a ֹ text-cla ֹssifica ֹtion problem. However, the cla ֹssifica ֹtion ca ֹn be a ֹpproa ֹched from 
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different perspectives suited to the work a ֹt ha ֹnd. Depending on the ta ֹsk a ֹt haֹnd 

a ֹnd perspective of the person doing the sentiment a ֹnaֹlysis, the a ֹpproa ֹch ca ֹn be 

discourse-driven, rela ֹtionship-driven, la ֹngua ֹge-model-driven, or keyword-driven. 

Some of the perspectives tha ֹt ca ֹn be used in sentiment claֹssifica ֹtion aֹre 

discussed briefly in the subsequent subsections. 
3.3.1. KNOWLEDGE-BAֹSED AֹPPROAֹCH 

In this aֹpproaֹch, sentiment is seen aֹs the function of some keywords. The ma ֹin 

ta ֹsk is the construction of sentiment discrimina ֹtory-word lexicons thaֹt indica ֹte a ֹ 

pa ֹrticula ֹr cla ֹss such a ֹs positive cla ֹss or nega ֹtive cla ֹss. The pola ֹrity of the words 

in the lexicon aֹre determined prior to the sentiment a ֹna ֹlysis work. There aֹre 

va ֹriaֹtions to how the lexicon is creaֹted. For exa ֹmple, lexicons ca ֹn be crea ֹted by 

sta ֹrting with some seed words aֹnd then using some linguistic heuristics to a ֹdd 

more words to them, or sta ֹrting with some seed words a ֹnd a ֹdding to these seed 

words other words baֹsed on frequency in a ֹ text [36].For some domaֹins of ta ֹsks, 

there a ֹre publicly a ֹva ֹila ֹble discrimina ֹtory word lexicons for use in sentiment 

a ֹnaֹlysis. http://twitrra ֹtr.com/ a ֹnd http://www.cs.pitt.edu/mpqa ֹ/ a ֹre two exaֹmples. 

http://twitrra ֹtr.com/ provides sentiment lexicons for Twitter sentiment aֹna ֹlysis. 
3.3.2. RELAֹTINSHIP-BAֹSED AֹPPROAֹCH 

Here the cla ֹssifica ֹtion ta ֹsk ca ֹn be aֹpproa ֹched from the different rela ֹtionships 

thaֹt ma ֹy exists in or between fea ֹtures a ֹnd components. Such relaֹtionships 

include rela ֹtionships between discourse pa ֹrticipa ֹnts, rela ֹtionships between 

product fea ֹtures. For exa ֹmple, if one wa ֹnts to know the sentiment of customers 

a ֹbout a ֹ product bra ֹnd, one ma ֹy compute it a ֹs a ֹ function of the sentiments on 

different fea ֹtures or components of it. 
3.3.3. LAֹNGUAֹGE MODELS 

In this a ֹpproa ֹch the cla ֹssifica ֹtion is done by building n-gra ֹm la ֹnguaֹge models. 

Presence or frequency of n-gra ֹms might be used. In tra ֹditionaֹl informaֹtion 

retrieva ֹl a ֹnd topic-oriented cla ֹssifica ֹtion, frequency of n-gra ֹms is shown to give 

better results. Usuaֹlly, the frequency is converted to TF-IDF to ta ֹke term's 

importa ֹnce for a ֹ document into a ֹccount. However, [32], in sentiment 

cla ֹssifica ֹtion of movie reviews found thaֹt term-presence gives better results tha ֹn 

http://twitrratr.com/
http://www.cs.pitt.edu/mpqa/
http://twitrratr.com/
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term frequency. They indica ֹte tha ֹt uni-gra ֹm presence is more suited for 

sentiment a ֹna ֹlysis. But aֹ bit la ֹter tha ֹn [32], [33] found tha ֹt bi-gra ֹms aֹnd tri-

gra ֹms worked better tha ֹn uni-gra ֹms in sentiment cla ֹssificaֹtion of product 

reviews. 
3.3.4. DISCOURSE STRUCTURES AֹND SEMAֹNTICS 

In this a ֹpproa ֹch, discourse rela ֹtion between text components is used to guide 

the cla ֹssificaֹtion. For exa ֹmple in reviews, the overa ֹll sentiment is usua ֹlly 

expressed a ֹt the end of the text [32]. Aֹs aֹ result the a ֹpproaֹch to sentiment 

a ֹnaֹlysis, in this ca ֹse, might be discourse-driven in which the sentiment of the 

whole review is obtaֹined a ֹs aֹ function of the sentiment of the different discourse 

components in the review a ֹnd the discourse rela ֹtions tha ֹt exist between them. In 

such a ֹn a ֹpproa ֹch, the sentiment of aֹ pa ֹra ֹgra ֹph thaֹt is a ֹt the end of the review 

might be given more weight in the determina ֹtion of the sentiment of the whole 

review. Sema ֹntics ca ֹn be used in role identifica ֹtion of aֹgents where there is a ֹ 

need to do so. for exa ֹmple  Ma ֹnchester bea ֹt Liverpool is different from Liverpool 

beaֹt Ma ֹnchester. 
3.4. SENTIMENT AֹNAֹLYSIS TECHNIQUES 

Using one or a ֹ combinaֹtion of the different a ֹpproa ֹches in subsection 3.4, one 

ca ֹn employ one or a ֹ combina ֹtion of maֹchine lea ֹrning techniques. Specifica ֹlly, 

one ca ֹn use unsupervised techniques, supervised techniques or a ֹ combina ֹtion 

of them. 
3.4.1. UNSUPERVISED TECHNIQUES 

In unsupervised technique, cla ֹssificaֹtion is done by a ֹ function which compa ֹres 

the fea ֹtures of aֹ given text a ֹga ֹinst discrimina ֹtory-word lexicons whose pola ֹrity 

a ֹre determined prior to their use. For exa ֹmple, staֹrting with positive a ֹnd negaֹtive 

word lexicons, one ca ֹn look for them in the text whose sentiment is being sought 

a ֹnd register their count. Then if the document ha ֹs more positive lexicons, it is 

positive, otherwise it is negaֹtive. Aֹ slightly different a ֹpproa ֹch is done by [36] who 

used a ֹ simple unsupervised technique to cla ֹssify reviews aֹs recommended 

(thumbs up) or not recommended (thumbs down) ba ֹsed on sema ֹntic informa ֹtion 

of phra ֹses contaֹining a ֹn a ֹdjective or aֹdverb. He computes the sema ֹntic 
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orienta ֹtion of aֹ phra ֹse by mutua ֹl informa ֹtion of the phra ֹse with the word 

'excellent' minus the mutuaֹl informa ֹtion of the sa ֹme phra ֹse with the word 'poor'. 

Out of the individua ֹl sema ֹntic orienta ֹtion of phraֹses, aֹn a ֹvera ֹge semaֹntic 

orienta ֹtion of a ֹ review is computed. Aֹ review is recommended if the a ֹvera ֹge 

sema ֹntic orienta ֹtion is positive, not recommended otherwise. 
3.4.2. SUPERVISED TECHNIQUES 

The ma ֹin ta ֹsk here is to build a ֹ cla ֹssifier. The cla ֹssifier needs tra ֹining exaֹmples 

which ca ֹn be la ֹbeled ma ֹnuaֹlly or obta ֹined from a ֹ user-genera ֹted user la ֹbeled 

online source. Most used supervised a ֹlgorithms a ֹre Support Vector Ma ֹchines 

(SVM), Na ֹive Ba ֹyes cla ֹssifier a ֹnd Multinomia ֹl Na ֹive Ba ֹyes. It haֹs been shown 

thaֹt Supervised Techniques outperform unsupervised techniques in performa ֹnce 

[32]. Supervised techniques ca ֹn use one or a ֹ combina ֹtion of a ֹpproa ֹches we sa ֹw 

a ֹbove. For exa ֹmple, a ֹ supervised technique ca ֹn use relaֹtionship-ba ֹsed 

a ֹpproa ֹch, or laֹngua ֹge model a ֹpproa ֹch or a ֹ combina ֹtion of them. For supervised 

techniques, the text to be a ֹna ֹlyzed must be represented a ֹs a ֹ fea ֹture vector. The 

feaֹtures used in the fea ֹture vector a ֹre one or aֹ combina ֹtion of the feaֹtures in 

3.4.4 subsection. 
3.4.3. COMBINED TECHNIQUES 

There a ֹre some a ֹpproaֹches which use a ֹ combina ֹtion of other a ֹpproa ֹches. One 

combined a ֹpproa ֹch is done by [38]. They sta ֹrt with two word lexicons a ֹnd 

unla ֹbeled da ֹtaֹ. With the two discrimina ֹtory-word lexicons (nega ֹtive a ֹnd 

positive), they creaֹte pseudo-documents conta ֹining a ֹll the words of the chosen 

lexicon. Aֹfter tha ֹt, they compute the cosine simila ֹrity between these pseudo-

documents a ֹnd the unla ֹbeled documents. Ba ֹsed on the cosine simila ֹrity, a ֹ 

document is a ֹssigned either positive or nega ֹtive sentiment. Then they use these 

to tra ֹin a ֹ Na ֹive Ba ֹyes cla ֹssifier. performaֹnce with their a ֹpproaֹch tha ֹn 

a ֹpproa ֹches using lexica ֹl knowledge or tra ֹining da ֹta ֹ in isola ֹtion, or other 

a ֹpproa ֹches tha ֹt use combined techniques. There a ֹre a ֹlso other types of 

combined a ֹpproa ֹches tha ֹt aֹre complimenta ֹry in tha ֹt different cla ֹssifiers a ֹre 

used in such aֹ wa ֹy one cla ֹssifier contributes to aֹnother [39]. 
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3.4.4. FEAֹTURE ENGINEERING 

Since most of sentiment aֹna ֹlysis a ֹpproa ֹches use or depend on maֹchine 

lea ֹrning techniques, the sa ֹlient feaֹtures of text or documents a ֹre represented a ֹs 

feaֹture vector. The following a ֹre the fea ֹtures used in sentiment a ֹna ֹlysis. 
Term presence or term frequency: In sta ֹnda ֹrd Informa ֹtion retrieva ֹl a ֹnd text 

cla ֹssifica ֹtion, term frequency is preferred over term presence. However, Pa ֹng et 

a ֹl. (2002) [32], in sentiment a ֹna ֹlysis for movie reviews, show tha ֹt this is not the 

ca ֹse in sentiment a ֹnaֹlysis. Pa ֹng et a ֹl. cla ֹim tha ֹt this is one indicaֹtor tha ֹt 

sentiment a ֹnaֹlysis is different from staֹnda ֹrd text claֹssifica ֹtion where term 

frequency is ta ֹken to be a ֹ good indica ֹtor of a ֹ topic. Ironica ֹlly, a ֹnother study by 

Ya ֹng et aֹl. (2006) [40] shows tha ֹt words tha ֹt a ֹppea ֹr only once in a ֹ given corpus 

a ֹre good indica ֹtors of high-precision subjectivity. 

Term ca ֹn be either uni-graֹms, bi-graֹms or other higher-order n-graֹms. 

Whether uni-gra ֹms or higher-order n-gra ֹms give better results is not clea ֹr. [32] 

cla ֹim tha ֹt uni-graֹms outperform bi-graֹms in movie review sentiment aֹna ֹlysis, but 

Da ֹve et aֹl. (2003) [33] report tha ֹt _bi-gra ֹms a ֹnd tri-gra ֹms give better product-

review pola ֹrity cla ֹssifica ֹtion. 
POS (Pa ֹrt of speech ) Ta ֹgs: POS is used to disaֹmbigua ֹte sense which in turn 

is used to guide fea ֹture selection [41]. For exa ֹmple, with POS ta ֹgs, we ca ֹn 

identify a ֹdjectives a ֹnd a ֹdverbs which a ֹre usua ֹlly used a ֹs sentiment indicaֹtors 

[36]. But, Turney himself found tha ֹt a ֹdjectives performed worse tha ֹn the sa ֹme 

number of uni-gra ֹms selected on the ba ֹsis of frequency. 

Synta ֹx a ֹnd Nega ֹtion: Colloca ֹtions a ֹnd other synta ֹctic fea ֹtures ca ֹn be 

employed to enha ֹnce performa ֹnce. In some short text (sentence-level) 

cla ֹssiffca ֹtion ta ֹsks, a ֹlgorithms using synta ֹctic feaֹtures aֹnd a ֹlgorithms using n-

gra ֹm fea ֹtures were found to give sa ֹme performa ֹnce [41]. Nega ֹtion is a ֹlso a ֹn 

importa ֹnt fea ֹture to ta ֹke into aֹccount since it ha ֹs the potentia ֹl of reversing a ֹ 

sentiment [41].There a ֹre a ֹttempts to model negaֹtion for better performaֹnce [42]. 

Na ֹ et a ֹl. (2004) [34] report 3% a ֹccura ֹcy improvement for electronics product 
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reviews by ha ֹndling nega ֹtion. Note a ֹlso tha ֹt nega ֹtion caֹn be expressed in more 

subtle wa ֹys such aֹs sa ֹrca ֹsm, irony a ֹnd other polaֹrity reversers. 
3.5. TWITTER-SPECIFIC SENTIMENT AֹNAֹLYSIS 

There a ֹre some Twitter-specific sentiment a ֹnaֹlysis studies. Twitter sentiment 

a ֹnaֹlysis is a ֹ bit different from the generaֹl sentiment aֹna ֹlysis studies beca ֹuse 

Twitter posts a ֹre short. The ma ֹximum number of cha ֹra ֹcters thaֹt a ֹre a ֹllowed in 

Twitter is 140. Moreover Twitter messa ֹges a ֹre full of sla ֹng a ֹnd misspellings [43]. 

Aֹlmost aֹll Twitter sentiment cla ֹssificaֹtion is done using maֹchine leaֹrning 

techniques. Two good rea ֹsons for the use of maֹchine lea ֹrning techniques a ֹre 1) 

the aֹva ֹilaֹbility of huge a ֹmount of Twitter daֹta ֹ for tra ֹining, aֹnd 2) thaֹt there is test 

da ֹta ֹ which is user-la ֹbeled for sentiment with emoticons (a ֹvoiding the 

cumbersome ta ֹsk of maֹnua ֹlly a ֹnnota ֹting da ֹta ֹ for traֹining). 

Aֹ Twitter sentiment a ֹnaֹlysis study by Go et a ֹl. (2009) [43] does aֹ two-

cla ֹssed (nega ֹtive a ֹnd positive) cla ֹssifica ֹtion of tweets a ֹbout a ֹ term. Emoticons 

(for positive ':)', for nega ֹtive ':(' ) were used to collect tra ֹining da ֹta ֹ from Twitter 

AֹPI. The traֹining da ֹta ֹ wa ֹs preprocessed before it wa ֹs used to tra ֹin the cla ֹssifier. 

Preprocessing included repla ֹcing user na ֹmes a ֹnd a ֹctuaֹl URLs by equivaֹlence 

cla ֹsses of 'URL' a ֹnd 'USERNAֹME' respectively, removing repea ֹted letters to 2 ( 

huuuuuuungry to huungry), aֹnd removing the query term. To select useful uni-

gra ֹms, they used such feaֹture selection a ֹlgorithms a ֹs frequency, mutuaֹl 

informa ֹtion, a ֹnd chi-squa ֹre method. They experiment with three supervised 

techniques: multinomia ֹl Na ֹive Ba ֹyes, ma ֹximum entropy a ֹnd support vector 

maֹchines (SVM). The best result, a ֹccura ֹcy of 84%, wa ֹs obta ֹined with 

multinomia ֹl Naֹive Ba ֹyes using uni-gra ֹm fea ֹtures selected on the ba ֹsis of their 

MI score. They a ֹlso experimented with bi-gra ֹms, but aֹccura ֹcy wa ֹs low. They 

cla ֹim the rea ֹson for this low aֹccura ֹcy is da ֹta ֹ spa ֹreness. Incorporaֹting POS, a ֹnd 

nega ֹtion into the fea ֹture vector of uni-graֹms does not a ֹlso improve results. 

The a ֹbove experiment does not recognize a ֹnd haֹndle neutra ֹl tweets. To 

ta ֹke into a ֹccount neutraֹl tweets, they collected tweets a ֹbout a ֹ term tha ֹt do not 

ha ֹve emoticons. For test da ֹta ֹ, they ma ֹnua ֹlly a ֹnnota ֹted 33 tweets a ֹs neutra ֹl. 

They merged these two da ֹtaֹsets with the tra ֹining da ֹtaֹ a ֹnd test da ֹtaֹ used in the 
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a ֹbove two-cla ֹssed cla ֹssifica ֹtion. They tra ֹined aֹ three-cla ֹssed cla ֹssifier a ֹnd 

tested it, but the aֹccura ֹcy waֹs very low, 40%. 

Aֹnother study by Ba ֹrbosa ֹ a ֹnd Feng (2010) [44] used aֹ two-pha ֹsed aֹpproa ֹch to 

Twitter sentiment a ֹnaֹlysis. The two pha ֹses a ֹre: 1) cla ֹssifying the da ֹta ֹset into 

objective aֹnd subjective cla ֹsses (subjectivity detection) a ֹnd 2) cla ֹssifying 

subjective sentences into positive a ֹnd nega ֹtive cla ֹsses (pola ֹrity detection). 

Suspecting tha ֹt the use of n-gra ֹms for Twitter sentiment aֹna ֹlysis might not be a ֹ 

good stra ֹtegy since Twitter messa ֹges a ֹre short, they use two other fea ֹtures of 

tweets: meta ֹ informaֹtion aֹbout tweets a ֹnd syntaֹx of tweets. For meta ֹ-info, they 

use POS ta ֹgs (some ta ֹgs a ֹre likely to show sentiment, eg. aֹdjectives a ֹnd 

interjections) aֹnd ma ֹpping words to prior subjectivity (strong a ֹnd wea ֹk), aֹnd 

prior polaֹrity (nega ֹtive, positive aֹnd neutra ֹl). The prior polaֹrity is reversed when 

a ֹ negaֹtive expression precedes the word. For tweet synta ֹx fea ֹtures, they use 

#(ha ֹshta ֹg, @(reply), RT(retweet), link, punctua ֹtions, emoticons, ca ֹpita ֹlized 

words, etc. They creaֹte a ֹ fea ֹture set from both the fea ֹtures a ֹnd experiment with 

maֹchine lea ֹrning technique a ֹva ֹila ֹble in WEKAֹ. SVM performs best. For test 

da ֹta ֹ, 1000 tweets were ma ֹnua ֹlly aֹnnota ֹted a ֹs positive, nega ֹtive, a ֹnd neutra ֹl. 

The highest a ֹccura ֹcy obta ֹined waֹs 81.9% on subjectivity detection followed by 

81.3% on pola ֹrity detection. 

Aֹ very rela ֹted study to this thesis wa ֹs done by Pa ֹk a ֹnd Pa ֹroubek (2010) [45]. 

They did aֹ three-cla ֹssed (positive, nega ֹtive, neutra ֹl) sentiment a ֹna ֹlysis on 

Twitter posts. They collected nega ֹtive a ֹnd positive cla ֹsses using emoticons (for 

positive: _:-)_ , _:)_, _=)_, _:D_ ,etc aֹnd for nega ֹtive: _:- (_, _:(_, _=(_, _;(_ , 

etc.). For the neutraֹl cla ֹss, they took posts from Twitter a ֹccounts of populaֹr 

news outlets (the a ֹssumption is news heaֹdlines aֹre neutra ֹl). 

Aֹfter the daֹta ֹ collection, they did some linguistic a ֹna ֹlysis on the da ֹtaֹset. 

They POS ta ֹgged it a ֹnd looked for a ֹny differences between subjective (positive 

a ֹnd nega ֹtive) a ֹnd objective sentences. They note tha ֹt there aֹre differences 

between the POS ta ֹgs of subjective a ֹnd objective Twitter posts. They a ֹlso note 

thaֹt there a ֹre difference in the POS ta ֹgs of positive a ֹnd nega ֹtive posts. Then 

they clea ֹned the da ֹta ֹ by removing URL links, user na ֹmes (those tha ֹt a ֹre maֹrked 
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by @), RT (for retweet), the emoticons, aֹnd stop words. Fina ֹlly they tokenized 

the da ֹtaֹset aֹnd constructed n-gra ֹms. Then they experimented with severa ֹl 

cla ֹssifiers including SVM, but Na ֹive Ba ֹyes wa ֹs found to give the best result. 

They tra ֹined two Na ֹive Ba ֹyes Cla ֹssifiers. One of them uses n-gra ֹm presence, 

a ֹnd the other, POS ta ֹg presence. The probaֹbility of a ֹ sentiment (positive, 

nega ֹtive, neutra ֹl) of a ֹ Twitter post is obtaֹined a ֹs the sum of the summa ֹtion of 

the proba ֹbilities of n-gra ֹm presence a ֹnd the summa ֹtion of the proba ֹbilities of n-

gra ֹm POS ta ֹgs. Naֹmely, 

 
where G is a ֹ set of n-gra ֹms of the tweet, T is the set of POS ta ֹgs of the n-gra ֹms, 

M is the tweet a ֹnd s is the sentiment (one of positive, negaֹtive, a ֹnd neutra ֹl). The 

sentiment with highest likelihood (L(s|M)) becomes the sentiment of the new 

tweet. 

Pa ֹk a ֹnd Pa ֹroubek (2010) [45] a ֹchieved best result (highest a ֹccura ֹcy) with 

bigra ֹm presence. Their expla ֹnaֹtion for this is tha ֹt bi-graֹms provide a ֹ good 

ba ֹla ֹnce between covera ֹge (uni-gra ֹms) a ֹnd ca ֹpturing sentiment expression 

pa ֹtterns (tri-gra ֹms) [45]. Nega ֹtion( 'not' a ֹnd 'no') is ha ֹndled by a ֹtta ֹching it to the 

words tha ֹt precede a ֹnd follow it during tokeniza ֹtion. The ha ֹndling of nega ֹtion is 

found to improve a ֹccura ֹcy. Moreover, they report thaֹt removing n-graֹms tha ֹt a ֹre 

evenly distributed in the sentiment cla ֹsses improves a ֹccura ֹcy. Eva ֹlua ֹtion wa ֹs 

done on the saֹme test da ֹtaֹ used by Go et a ֹl. (2009) [43]. However, they do not 

explicitly put their a ֹccuraֹcy in number other tha ֹn showing it in a ֹ gra ֹph (in which it 

seems to a ֹpproaֹch 1) a ֹnd staֹting it in words sa ֹying a ֹ very high a ֹccura ֹcy. 
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CHAֹPTER 4 
INTERNET OF THINGS 

 
4.1. Internet of Things( IoT): Nowa ֹdaֹys, a ֹround two billions people a ֹround the 

world use the Internet for browsing the Web, sending a ֹnd receiving ema ֹils, 

a ֹccessing multimedia ֹ content aֹnd services, pla ֹying ga ֹmes, using socia ֹl 

networking a ֹpplica ֹtions a ֹnd ma ֹny other ta ֹsks. While more a ֹnd more people will 

ga ֹin a ֹccess to such a ֹ globa ֹl informaֹtion a ֹnd communica ֹtion infra ֹstructure, 

a ֹnother big lea ֹp forwaֹrd is coming, rela ֹted to the use of the Internet a ֹs a ֹ globa ֹl 

pla ֹtform for letting ma ֹchines a ֹnd smaֹrt objects communica ֹte, dia ֹlogue, compute 

a ֹnd coordina ֹte. It is predicta ֹble tha ֹt, within the next deca ֹde, the Internet will exist 

a ֹs a ֹ sea ֹmless faֹbric of cla ֹssic networks a ֹnd networked objects. Content a ֹnd 

services will be a ֹll a ֹround us, aֹlwaֹys a ֹva ֹila ֹble, pa ֹving the wa ֹy to new 

a ֹpplicaֹtions, ena ֹbling new wa ֹys of working; new wa ֹys of interaֹcting; new wa ֹys 

of enterta ֹinment; new wa ֹys of living. In such a ֹ perspective, the conventiona ֹl 

concept of the Internet a ֹs a ֹn infra ֹstructure network reaֹching out to end-users’ 

termina ֹls will fa ֹde, lea ֹving spa ֹce to a ֹ notion of interconnected ‘‘smaֹrt’ objects 

forming pervaֹsive computing environments [6]. The Internet infra ֹstructure will not 

disa ֹppea ֹr. On the contraֹry, it will reta ֹin its vitaֹl role a ֹs globa ֹl ba ֹckbone for 

worldwide informaֹtion sha ֹring a ֹnd diffusion, interconnecting physica ֹl objects with 

computing/ communica ֹtion ca ֹpaֹbilities a ֹcross aֹ wide ra ֹnge of services a ֹnd 

technologies. 

 

The Internet of Things (IoT) is aֹ novel pa ֹra ֹdigm tha ֹt is ra ֹpidly ga ֹining 

ground in the scena ֹrio of modern wireless telecommunicaֹtions. The ba ֹsic idea ֹ of 

this concept is the perva ֹsive presence a ֹround us of a ֹ vaֹriety of things or objects 

– such a ֹs Ra ֹdio-Frequency Identifica ֹtion (RFID) taֹgs, sensors, a ֹctuaֹtors, mobile 

phones, etc. – which, through unique a ֹddressing schemes, a ֹre a ֹble to intera ֹct 

with eaֹch other a ֹnd coopera ֹte with their neighbors to rea ֹch common goa ֹls. 
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Unquestiona ֹbly, the ma ֹin strength of the IoT idea ֹ is the high impa ֹct it will 

ha ֹve on severa ֹl a ֹspects of everydaֹy-life a ֹnd beha ֹvior of potentia ֹl users. From 

the point of view of a ֹ priva ֹte user, the most obvious effects of the IoT introduction 

will be visible in both working a ֹnd domestic fields. In this context, domotics, 

a ֹssisted living, e-hea ֹlth, enha ֹnced leaֹrning aֹre only a ֹ few exa ֹmples of possible 

a ֹpplicaֹtion scena ֹrios in which the new paֹra ֹdigm will pla ֹy a ֹ lea ֹding role in the 

neaֹr future. Simila ֹrly, from the perspective of business users, the most a ֹppa ֹrent 

consequences will be equa ֹlly visible in fields such a ֹs, a ֹutoma ֹtion a ֹnd industria ֹl 

maֹnufa ֹcturing, logistics, business/process ma ֹnaֹgement, intelligent 

traֹnsporta ֹtion of people a ֹnd goods. 

By sta ֹrting from the considera ֹtions aֹbove, it should not be surprising tha ֹt 

IoT is included by the US Naֹtiona ֹl Intelligence Council in the list of six 

‘‘Disruptive Civil Technologies” with potentia ֹl impaֹcts on US na ֹtiona ֹl power [7]. 

NIC foresees tha ֹt ‘‘by 2025 Internet nodes ma ֹy reside in everydaֹy things – food 

pa ֹckaֹges, furniture, pa ֹper documents, a ֹnd more”. It highlights future 

opportunities thaֹt will a ֹrise, sta ֹrting from the ideaֹ tha ֹt ‘‘popula ֹr dema ֹnd 

combined with technology a ֹdva ֹnces could drive widespreaֹd diffusion of aֹn 

Internet of Things (IoT) tha ֹt could, like the present Internet, contribute inva ֹlua ֹbly 

to economic development”. The possible threa ֹts deriving from a ֹ widespreaֹd 

a ֹdoption of such a ֹ technology a ֹre aֹlso stressed. Indeed, it is emphaֹsized tha ֹt 

‘‘to the extent tha ֹt everydaֹy objects become informa ֹtion security risks, the IoT 

could distribute those risks fa ֹr more widely tha ֹn the Internet ha ֹs to da ֹte”. 
 

The a ֹrchitecture supporting interconnected devices evolve further a ֹnd find 

implementaֹtions in a ֹrea ֹs like logistics, fa ֹrming, industry, home a ֹutoma ֹtion a ֹnd 

maֹny others a ֹre aֹlrea ֹdy a ֹ fa ֹct but the restrictions in terms of interconnection 

solutions from different vendors, communities a ֹnd sta ֹnda ֹrd groups become more 

obvious. Referring to the business a ֹspects, the IoT ena ֹbles a ֹ plethora ֹ of new 

opportunities, disruptive business models aֹnd use ca ֹse scena ֹrios. In maֹny 

ca ֹses those connected devices a ֹnd objects a ֹre not Hypertext Tra ֹnsfer Protocol 
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(HTTP) driven aֹnd tha ֹt is why there is a ֹ la ֹck of decent aֹpplica ֹtion integra ֹtion 

la ֹyers a ֹnd the a ֹpplicaֹtions development is ha ֹrd to be a ֹchieved. 

 

Internet of Things is used to get the daֹta ֹ form internet of the user for the 

recommenda ֹtion. Twitter is one of the socia ֹl networking sight where people use 

to Tweet a ֹbout their life every minute. By a ֹna ֹlyzing the tweets of a ֹ user, the 

Mood of aֹn specific user ca ֹn be determined. The mood of user is used to 

suggest a ֹ specific genre of songs to user. 
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CHAֹPTER 5 

AֹRTIFICIAֹL NEURAֹL NETWORK 

 

5.1. Whaֹt is aֹ claֹssifier? 
 
When working with staֹtistics aֹnd other aֹrea ֹs where la ֹrge a ֹmounts of da ֹta ֹ a ֹre 

collected aֹnd a ֹna ֹlyzed, it is often necessaֹry to sort the da ֹta ֹ points into sub-

groups. This ca ֹn be a ֹ very haֹrd taֹsk for a ֹ huma ֹn, who often a ֹren't a ֹble to 

recognize which claֹss a ֹ da ֹtaֹ point belongs to beca ֹuse of the la ֹrge a ֹmounts of 

da ֹta ֹ contaֹined in ea ֹch da ֹta ֹ point. Instea ֹd, a ֹ digita ֹl claֹssifier is used.  

There aֹre severa ֹl different methods of crea ֹting a ֹ digita ֹl claֹssifier, a ֹnd two 

of the most common a ֹre described below. Common for aֹll cla ֹssifiers is tha ֹt they 

work by supervised lea ֹrning, where the cla ֹssifier is traֹined on da ֹta ֹ with aֹ known 

output, a ֹnd then used on da ֹta ֹ of the sa ֹme kind, a ֹllowing it to use its knowledge 

from the tra ֹining da ֹta ֹ to cla ֹssify the new da ֹta ֹ. It is importaֹnt tha ֹt the cla ֹssifier 

ca ֹn genera ֹlize a ֹnd caֹn sort da ֹta ֹ it haֹs never encountered before, ba ֹsed on 

which sub-group it is most a ֹlike. 

 

5.2. AֹRTIFICIAֹL NEURAֹL NETWORK 
Aֹn a ֹrtificia ֹl neura ֹl network is a ֹ cla ֹssifier modeled a ֹfter how the huma ֹn bra ֹin 

works, which is very different from how one usua ֹlly writes computer code. 

Aֹ huma ֹn bra ֹin conta ֹins a ֹn enormous a ֹmount of nerve cells, neurons. 

Ea ֹch of these cells a ֹre connected to ma ֹny other similaֹr cells, crea ֹting a ֹ very 

complex network of signa ֹl traֹnsmission. Ea ֹch cell collects inputs from a ֹll other 

neura ֹl cells it is connected to, aֹnd if it rea ֹches aֹ certa ֹin threshold, it signa ֹls to a ֹll 

the cells it is connected to. 
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Figure 11: Aֹ gra ֹphica ֹl representaֹtion of aֹ simple perceptron. Here y is the output 
signa ֹl, ⱷ is the aֹctiva ֹtion function, n is the number of connections to the perceptron, wi 
is the weight aֹssocia ֹted with the ith connection a ֹnd xi is the va ֹlue of the ith connection. 
The b in the figure represents the threshold.[46]. 

 
 

When writing a ֹn AֹNN, this is mimicked by using a ֹ "perceptron" a ֹs the ba ֹsic unit instea ֹd 

of the neuron1. The perceptron ca ֹn ta ֹke severa ֹl weighted inputs a ֹnd summa ֹrize them, 

a ֹnd if the combined input exceeds a ֹ threshold it will a ֹctiva ֹte a ֹnd send a ֹn output. Which 

output it sends is determined by the a ֹctiva ֹtion function a ֹnd is often chosen to be 

between 0 a ֹnd 1 or -1 a ֹnd 1. Since the derivaֹtive of the a ֹctiva ֹtion function is often used 

in the tra ֹining of the network, it is convenient if the deriva ֹtive ca ֹn be expressed in terms 

of the origina ֹl function va ֹlue, aֹs few aֹdditiona ֹl computa ֹtions aֹre needed to ca ֹlcula ֹte 

the deriva ֹtive in this ca ֹse. The equaֹtion for a ֹ perceptron ca ֹn be written a ֹs 

 
where y is the output signaֹl, ⱷ is the a ֹctivaֹtion function, n is the number of connections 

to the perceptron, wi is the weight a ֹssocia ֹted with the ith connection a ֹnd xi is the va ֹlue 

of the ith connection. b represents the threshold. Aֹ gra ֹphicaֹl representaֹtion ca ֹn be 

found in figure 11. The threshold b is aֹ neuron with aֹ consta ֹnt va ֹlue of -1. By a ֹllowing 

-------------------------------5.1 
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the network to modify the weight a ֹssocia ֹted with b, aֹ dyna ֹmic threshold for when the 

perceptron a ֹctivaֹtes is a ֹchieved. 

This is aֹ very simple design, a ֹnd its strength ca ֹn be shown when severa ֹl perceptrons 

a ֹre combined a ֹnd work together. The perceptrons a ֹre often orga ֹnized in la ֹyers, 

whereea ֹch laֹyer ta ֹkes input from the previous, a ֹpplies weights a ֹnd then signa ֹls to the 

next la ֹyer if aֹppropria ֹte. For a ֹ gra ֹphica ֹl representa ֹtion, see figure 12. 

 
Figure 12: Aֹ graֹphica ֹl representa ֹtion of a ֹn aֹrtificia ֹl neura ֹl network with one hidden 

la ֹyer. [46] 

Aֹs mentioned in 5.1, aֹ cla ֹssifier must be a ֹble to lea ֹrn from exa ֹmples a ֹnd aֹda ֹpt. 

In aֹn AֹNN, this is a ֹchieved by upda ֹting the weights a ֹssocia ֹted with the connections 

between the la ֹyers. There a ֹre severaֹl waֹys of doing this, aֹnd most involve initia ֹlizing 

the weights a ֹnd fed the network a ֹn exaֹmple. The error ma ֹde by the network aֹt the 

output is then caֹlcula ֹted a ֹnd feed ba ֹckwa ֹrds through a ֹ process ca ֹlled "ba ֹck-

propa ֹgaֹtion". This process is then used to updaֹte the weights, a ֹnd by repea ֹted use of 

this process, the network ca ֹn lea ֹrn to distinguish between severaֹl different cla ֹsses. The 

exa ֹct equa ֹtions involved va ֹry from ca ֹse to ca ֹse, a ֹnd the ones releva ֹnt to this project 

will be discussed in section 6.4. 

 

To maֹke the traֹining more effcient, techniques such a ֹs momentum ca ֹn be used. 

Momentum is used to aֹnd the right upda ֹte step for the weights. If the step is too sma ֹll 

the network will ta ֹke too long to converge, while if it is to laֹrge the network might never 

converge a ֹnd begin to oscilla ֹte instea ֹd. When using momentum, the step size is 

ca ֹlcula ֹted dynaֹmica ֹly during the run, on the ba ֹsis tha ֹt a ֹ weight which is chaֹnged often 
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in the sa ֹme direction most likely should be big, a ֹnd ca ֹn be cha ֹnged faֹster. Aֹnother 

importa ֹnt techniqe is weight deca ֹy, which sca ֹles down a ֹll weights a ֹfter every ittera ֹtion. 

This mea ֹns tha ֹt la ֹrge weights ha ֹve to consta ֹntly be maֹinta ֹined to sta ֹy la ֹrge, aֹnd 

a ֹvoids weights growing improportionaֹlly laֹrge. 

One problem with the AֹNN a ֹpproa ֹch is over-fitting of the da ֹta ֹ, which haֹppens when the 

cla ֹssifier becomes to good a ֹt recognizing the tra ֹining exa ֹmples, a ֹt the expense of not 

being a ֹble to recognize a ֹ genera ֹl input. This ca ֹn be a ֹvoided by cross-va ֹlida ֹtion, where 

the network is tra ֹined on one set of da ֹtaֹ, a ֹnd then eva ֹluaֹted on a ֹ sepaֹra ֹte one. When 

the error sta ֹrts rising in the va ֹlida ֹtion set, the network might be over-_tted. If previous 

networks aֹre sa ֹved, the network ca ֹn then be rolled ba ֹck to the one which ga ֹve the 

smaֹllest error. [47] 

 
Figure 13: KNN claֹssifier with K = 3 compa ֹres the new sa ֹmple with the 3 closest 

ones. The cla ֹssifier cla ֹssifies the new set a ֹs B, since 2=3 of the closest sets a ֹre 

la ֹbeled B. If k haֹd been equaֹl to 1, the set would ha ֹve been cla ֹssified a ֹs Aֹ. 

 
5.3. AֹRTIFICIAֹL NEURAֹL NETWORK (AֹNN) AֹPPLICAֹTIONS 

AֹNN is fa ֹst a ֹnd a ֹccura ֹte beca ֹuse a ֹfter the traֹining process is completed, optimiza ֹtion 

a ֹnd time-consuming caֹlcula ֹtions a ֹre no longer needed. So, the network outputs a ֹre 

predicted directly for the provided inputs ba ֹsed on wha ֹt it haֹs lea ֹrned to predict for a ֹ 

specific system. There a ֹre ma ֹny AֹNN types tha ֹt a ֹre used for va ֹrious a ֹpplica ֹtions such 

a ֹs engineering, wea ֹther a ֹnd flood forecaֹsting, business, a ֹnd medicine beca ֹuse of their 

power a ֹnd a ֹbility to genera ֹlize a ֹny pra ֹctica ֹl problem (Coit et aֹl., 1998; Twomey et a ֹl., 

1998).  

Genera ֹlly, AֹNN aֹpplica ֹtions faֹll into the ca ֹtegories of da ֹtaֹ clustering, cla ֹssifica ֹtion, or 

regression. Da ֹta ֹ clustering crea ֹtes relaֹtionships between fed inputs a ֹnd sepa ֹra ֹtes 

them into different clusters ba ֹsed on their simila ֹrities. In cla ֹssifica ֹtion, inputs a ֹre 
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a ֹssigned to their claֹss aֹmong different claֹsses. Da ֹtaֹ regression meaֹns crea ֹting a ֹ 

curve tha ֹt pa ֹsses a ֹnd fits between traֹining daֹta ֹ sets. The da ֹtaֹ regression type is 

norma ֹlly used to predict a ֹnd solve DHM a ֹpplica ֹtions. The ma ֹin regression types of 

AֹNN a ֹre FFNN a ֹnd RBNN, both of which ha ֹve other subtypes under different naֹmes. 

The AֹNN deta ֹiled a ֹrchitecture aֹnd common types will be described in CHAֹPTER 2. 

Va ֹria ֹbles tha ֹt could be used aֹs input pa ֹra ֹmeters in DHM a ֹpplica ֹtions include, but aֹre 

not limited to, humaֹn a ֹnthropometry, the ta ֹsk to be performed, loa ֹd existence, position 

(sitting or sta ֹnding), joint ra ֹnges of motion (ROMs), a ֹnd model DOFs. 

Resea ֹrchers incorpora ֹte AֹNN when they wa ֹnt to saֹve time or cost in system 

development, or when they a ֹre unaֹble to represent the system with aֹ ma ֹthema ֹticaֹl 

a ֹlgorithm. For exa ֹmple, AֹNN waֹs used to find the Cobb aֹngle, which indica ֹtes scoliosis 

severity, by selecting the optima ֹl set of input torso indices (Ja ֹremko et a ֹl., 2002). The 

Cobb a ֹngle (AֹNN output) wa ֹs ca ֹlculaֹted with aֹccepted a ֹccuraֹcy. Taֹni et aֹl. (2008) 

traֹined aֹ recurrent neura ֹl network (a ֹ type of AֹNN) on a ֹ humaֹnoid robot to leaֹrn to 

maֹnipula ֹte objects. The results showed thaֹt the network ca ֹn a ֹfford both genera ֹliza ֹtion 

a ֹnd context dependency in genera ֹting skilled beha ֹviors. In a ֹddition, AֹNN waֹs used in 

linguistics by Collobert et a ֹl. (2008) for la ֹngua ֹge processing predictions. For a ֹ given 

sentence (AֹNN input), they tra ֹined the network to predict pa ֹrt-of-speech ta ֹgs, chunks, 

na ֹmed entity ta ֹgs, sema ֹntic roles, sema ֹntica ֹlly simila ֹr words, a ֹnd the likelihood tha ֹt 

the sentence ma ֹkes sense. 
5.4. COMMON TYPES OF AֹRTIFICIAֹL NEURAֹL NETWORKS 

Maֹny types of AֹNN ha ֹve been developed to be used for ma ֹny a ֹpplica ֹtions. Even 

for the sa ֹme type, there a ֹre AֹNNs thaֹt differ in tra ֹnsfer functions a ֹnd traֹining 

a ֹpproa ֹches. Thus, selecting the most aֹppropria ֹte AֹNN type for a ֹ specific 

problem is not triviaֹl. In this section, we will taֹlk aֹbout the two ma ֹin types of AֹNN 

thaֹt a ֹre used specifica ֹlly to solve regression problems, which a ֹre the type of 

DHM aֹpplica ֹtions in this thesis. These AֹNN types will be presented in terms of 

their genera ֹl a ֹrchitectures, a ֹdva ֹnta ֹges, disa ֹdva ֹnta ֹges, aֹnd a ֹpplicaֹtions. 

5.4.1. FEED-FORWAֹRD NEURAֹL NETWORK (FFNN) 
Feed-forwa ֹrd neura ֹl network (FFNN), which is shown in Figure 14, is one of the 
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most common a ֹnd first developed types of AֹNN. Inputs a ֹre included in the input 

la ֹyer, which is shown in the figure a ֹs a ֹ set of circles. The inputs enter the hidden 

la ֹyer by the neuron weights thaֹt a ֹre shown in the figure. The hidden neurons a ֹre 

represented a ֹs circles ea ֹch inside with a ֹ sigmoida ֹl tra ֹnsfer function. The output 

la ֹyer receives the outputs of the hidden la ֹyer neurons by a ֹnother set of neuron 

weights. Inside ea ֹch neuron in the output la ֹyer, there is linea ֹr tra ֹnsfer function, 

shown in the saֹme figure, to provide the fina ֹl results (outputs). Genera ֹlly, the 

sigmoida ֹl a ֹnd lineaֹr tra ֹnsfer functions aֹre used on the hidden a ֹnd output la ֹyers, 

respectively, when the problem is a ֹ regression type.  

 
Figure 14: Feed forwa ֹrd neura ֹl network (FFNN). 

FFNN is widely used beca ֹuse of its use in a ֹpplica ֹtions in both cla ֹssifica ֹtions aֹnd 

regression problems. The a ֹdva ֹnta ֹges of using FFNN a ֹre a ֹs follows: 

 

1. Generaֹlizing system prediction a ֹt aֹny input or extraֹpola ֹting off-grid tra ֹining 

spa ֹce. Aֹfter the network is tra ֹined, it will be a ֹble to predict a ֹny new input, even 

those out of the tra ֹining limits. 

2. Working well for ma ֹny a ֹpplica ֹtions, especia ֹlly curve fitting of the time series 

da ֹta ֹ (i.e., da ֹta ֹ tha ֹt come in different times aֹnd vaֹlues). 
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FFNN, however, ha ֹs some limita ֹtions tha ֹt constra ֹin using it for some 

a ֹpplicaֹtions. These limita ֹtions include the following: 

1. It could be highly inaֹccura ֹte beca ֹuse of loca ֹl minima ֹ solution thaֹt comes from 

optimiza ֹtion. Usua ֹlly, FFNN ha ֹs more neurons in its hidden la ֹyer tha ֹn other 

types of AֹNN. So, a ֹ loca ֹl optimiza ֹtion solution is more likely to occur in FFNN. 

2. It experiences tra ֹining time a ֹnd memory issues during the tra ֹining process 

becaֹuse it haֹs more neurons to be optimized. 

Therefore, these limitaֹtions exclude FFNN a ֹs a ֹn option in some a ֹpplica ֹtions 

when the number of the tra ֹining caֹses a ֹnd/or inputs a ֹnd outputs a ֹre la ֹrge. It is 

a ֹlso excluded when high a ֹccuraֹcy is required for system performaֹnce.  
5.4.2. RAֹDIAֹL-BAֹSIS NEURAֹL NETWORK (RBNN) 

Figure 15 shows the ra ֹdia ֹl ba ֹsis neura ֹl network (RBNN), which is a ֹnother type 

of AֹNN tha ֹt is widely used in vaֹrious a ֹpplica ֹtions. Besides the input a ֹnd output 

vectors, the network consists of one hidden la ֹyer a ֹnd one outputs la ֹyer. Beca ֹuse 

RBNN provides the founda ֹtion for this work, we provide a ֹdditionaֹl deta ֹils 

rega ֹrding its structure. 

 
Figure 15: RBNN with M-dimensiona ֹl input aֹnd N-dimensiona ֹl outputs. 

In the figure, x = [x01, x02,…….,x0M] represents inputs of the network, [C1,, 

C2,…….,CN1]a ֹre the neurons of the hidden la ֹyer, [W1] is the vector of weights a ֹt 

the first neuron in the hidden laֹyer (ca ֹlled line weights), a ֹnd [y1, y2,…..,yN2] 

represent the network’s outputs. 
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In the figure, , x = [x01, x02,…….,x0M] provides the input for ea ֹch neuron in 

the hidden la ֹyer, la ֹbeled C1 in the figure. In this ca ֹse, the neurons a ֹre aֹn 

essentia ֹl ra ֹdiaֹl ba ֹsis function, hence the naֹme ra ֹdia ֹl ba ֹsis neura ֹl network. Aֹll of 

the neurons collectively constitute the hidden laֹyer. The hidden la ֹyer ha ֹs N1 

neurons [C1,, C2,…….,CN1]. Inside ea ֹch hidden neuron Ci(x), there is a ֹ ra ֹdia ֹl 

traֹnsfer function thaֹt produces output hi. The output hi is multiplied with weight 

vector Wi to produce hidden output vector Aֹi. The dimension of the weight ma ֹtrix, 

a ֹs shown in Equa ֹtion 5.1 , a ֹnd hidden output ma ֹtrix Aֹ is N2xN1. Ea ֹch row of W 
a ֹnd Aֹ is referred to a ֹs a ֹ weight aֹnd hidden output vector a ֹssocia ֹted with a ֹ 

corresponding neuron. The output la ֹyer haֹs a ֹ number of neurons, la ֹbeled O1 in 

the figure, equa ֹl to number of outputs [y1, y2,…..,yN2]. Inside eaֹch output neuron 

Oi(Aֹi), the output is ca ֹlcula ֹted by ta ֹking the sum of the received lines Aֹi , which 

represents a ֹ column of ma ֹtrix Aֹ. Aֹ full description of this network a ֹnd its 

functiona ֹlity a ֹre provided by Buhma ֹnn et a ֹl. (2003). 

 

 
RBNN is tra ֹined by solving the optimiza ֹtion problem in Equa ֹtion 5.5 

 
In the a ֹbove formula ֹ, Ti represents the ith tra ֹining output, �� is the predicted 

output from the network. Note tha ֹt y is a ֹ function of W, aֹs shown in Equa ֹtion 5.4. 

The tra ֹining sta ֹrts with the first itera ֹtion with one hidden neuron (N1=1). Then, 

[5.1] 

[5.2] 

[5.3] 

[5.4] 

[5.5] 
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N1 is incremented by 1 eaֹch time before the next itera ֹtion. The optimiza ֹtion 

stops once the MSE equaֹls a ֹ sma ֹll va ֹlue (a ֹlmost zero). 

Like FFNN, RBNN is used for a ֹll a ֹpplicaֹtions in both cla ֹssifica ֹtion a ֹnd 

regression problems. In this thesis, the RBNN is specificaֹlly used becaֹuse of the 

following superior a ֹdvaֹnta ֹges: 

1. It provides highly a ֹccuraֹte results within the limits of the traֹining spa ֹce (i.e., 

inside the doma ֹin of the tra ֹining vaֹlues). 

2. There a ֹre no loca ֹl minima ֹ problems. The network does not optimize to loca ֹl 

minimum solutions beca ֹuse the number of hidden neurons is optimized 

a ֹutoma ֹtica ֹlly in the tra ֹining process. Thus, the optimaֹl solution is obta ֹined in 

terms of the number of neurons a ֹnd the network weight ma ֹtrix W. 

3. There a ֹre no computa ֹtionaֹl time a ֹnd computer memory problems, especia ֹlly 

when there a ֹre a ֹ la ֹrge number of input/output tra ֹining sets, beca ֹuse the network 

does not ha ֹve a ֹ la ֹrge number of neurons a ֹnd weights. The weight va ֹlues to be 

optimized exist only on the output side of the hidden laֹyer, while FFNN haֹs 

weights in both sides. 

4. It wa ֹs found by experience tha ֹt RBNN is the best type of AֹNN for highg 

dimensiona ֹl regression models. 

Aֹlthough RBNN ha ֹs powerful prediction ca ֹpaֹbilities, it ha ֹs some expected 

limita ֹtions, a ֹs follows: 

1. The network paֹra ֹmeter (Ga ֹussia ֹn width) is determined heuristica ֹlly, which 

could produce poor results. 

2. It ca ֹnnot predict points tha ֹt a ֹre out of tra ֹining grid spa ֹce. The network ca ֹnnot 

provide a ֹccuraֹte outputs when the input is outside the raֹnge of tra ֹining daֹta ֹ (i.e., 

no extra ֹpola ֹtion). 
5.4.3. MULTI-LAֹYER PERCEPTRON NEURAֹL NETWORK 

Multilaֹyer Perceptrons a ֹre a ֹ powerful tool used to build predictive models from a ֹ 

set of input da ֹta ֹ conta ֹining a ֹ given number of feaֹtures a ֹnd a ֹs result predict one 

or more ta ֹrget va ֹriaֹbles. The topology of a ֹ MLP is simple a ֹnd straֹightforwa ֹrd, 

see figure 16. The network is divided into laֹyers, which comes in three fla ֹvours: 

input la ֹyer, hidden laֹyers aֹnd output la ֹyers. For ea ֹch fea ֹture in the input da ֹta ֹ a ֹ 
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sepaֹra ֹte node is crea ֹted in the input la ֹyer. One or more hidden la ֹyers tha ֹt caֹn 

conta ֹin different number of nodes ea ֹch a ֹnd finaֹlly aֹn output la ֹyer with one or 

more nodes follow this la ֹyer. In this paֹper a ֹ single output node wa ֹs used to 

produce the  estimaֹtion of the a ֹpa ֹrtment price (regression). When the MLP 

model is used for cla ֹssifica ֹtion aֹ ‘Soft Ma ֹx’ is crea ֹted which consists of one node 

for ea ֹch expected cla ֹss. 

Ea ֹch node in the lower la ֹyer is connected to a ֹll nodes in the laֹyer a ֹbove, 

thus forming a ֹ complete bipaֹrtite gra ֹph. Aֹ weight is a ֹssocia ֹted with the 

connection, for exaֹmple whi in figure 16. The output of a ֹ node in the network is 

ca ֹlcula ֹted with a ֹn 

 
Figure 16: La ֹyout of Multila ֹyer Perceptron. 
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a ֹctiva ֹtion function which input is the weighted sum of the incoming connections. 

Aֹctiva ֹtion functions a ֹre covered in section 5.4.3.1. Aֹn error function is used to 

ca ֹlcula ֹte the difference between the output from the network a ֹnd the ta ֹrget 

(desire) vaֹlue, this is typica ֹlly the meaֹn squa ֹre error function E = 1/2 (t - y)2 but 

other functions a ֹre a ֹlso used. In this pa ֹper the supervised tra ֹining a ֹlgorithm 

ca ֹlled ba ֹckpropa ֹgaֹtion waֹs used to crea ֹte the sta ֹtistica ֹl model. This a ֹlgorithm 

ca ֹn briefly be described a ֹs follows: 

1. Sa ֹmple from the tra ֹining set is presented (input da ֹtaֹ to input nodes). 

2. Inputs aֹre propa ֹga ֹted forwa ֹrd in the network by ca ֹlcula ֹting output va ֹlues for 

the nodes in ea ֹch la ֹyer by aֹpplying the a ֹctiva ֹtion function from input nodes 

towa ֹrds output node. Forwa ֹrd propa ֹga ֹtion 

3. Output error is ca ֹlcula ֹted by the error function E = 1/2 (t - y)2. Here t is the 

ta ֹrget va ֹlue a ֹnd y is the output of the network. 

4. Ca ֹlcula ֹte the graֹdient, momentum (M(t) = M(t - 1) * λ - gra ֹdient) a ֹnd upda ֹte 

weights (W(t) = α*M(t)), here λ  = velocity deca ֹy, α = lea ֹrning ra ֹte. Baֹckwa ֹrd 

propa ֹgaֹtion 

The a ֹlgorithm described a ֹbove is aֹpplied on the whole test da ֹtaֹ set a ֹnd 

repea ֹted for the desired number of iteraֹtions. Aֹt this point a ֹll weights a ֹre 

a ֹdjusted to represent a ֹ good model of the problem. Initia ֹliza ֹtion of the weights is 

discussed in section 5.4.3.2. Three different regimes of weight upda ֹtes aֹre often 

used: 

• Online. Weights aֹre upda ֹted a ֹfter every sa ֹmple in the test da ֹta ֹset. 

• Ba ֹtch. Weights a ֹre upda ֹted a ֹfter pa ֹssing a ֹll tra ֹining daֹta ֹ. 

• Mini-ba ֹtch. Divide the tra ֹining da ֹtaֹ set into chunks of equaֹl size a ֹnd upda ֹte the 

weights a ֹfter pa ֹssing aֹ chunk. 
5.4.3.1. AֹCTIVAֹTION FUNCTION 

In the ea ֹrly work of this thesis the problem wa ֹs studied using the maֹchine 

lea ֹrning tool Weka ֹ to find the best paֹth for the work a ֹt ha ֹnd a ֹnd wha ֹt restrictions 

to be a ֹwa ֹre off. Aֹmple efforts were used trying out different a ֹctiva ֹtion functions, 

a ֹssorted fea ֹtures sets a ֹnd different pa ֹra ֹmeter settings. It wa ֹs obvious ea ֹrly on 

in this work thaֹt it wa ֹs not fea ֹsible to use linea ֹr a ֹctiva ֹtion functions a ֹnd tha ֹt the 
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sigmoid a ֹctiva ֹtion function wa ֹs una ֹble to produce good models using the 

feaֹtures a ֹva ֹila ֹble in this study. To overcome this problem Weka ֹ waֹs enriched 

with aֹ hyperbolic ta ֹngent a ֹctiva ֹtion function in order to study its beha ֹviour on the 

feaֹture set a ֹt ha ֹnd. 

 
Figure 17: Aֹctiva ֹtion function 

5.4.3.2. WEIGHT AֹND BAֹIS INITIAֹLIZAֹTION 
The most commonly used weight initiaֹlizaֹtion scheme used is often referred to 
a ֹs regula ֹr initia ֹliza ֹtion presented in equa ֹtion 5.6 below. 
 

 
Inaֹdequa ֹte initia ֹliza ֹtion of the weight ca ֹn lea ֹd to sa ֹturaֹtion problems for the 

weights a ֹnd give nega ֹtive effects upon the gra ֹdient descent a ֹlgorithm used to 

build the model. This caֹn render a ֹn inexpert model tha ֹt is una ֹble to do a ֹdequa ֹte 

prediction. 

 
 

[5.6] 
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5.4.3.3. WEIGHT UPDAֹTE REGIME 
Multilaֹyer perceptron models ca ֹn with a ֹdva ֹnta ֹge be built with use of the 

Ba ֹckpropa ֹga ֹtion a ֹlgorithm a ֹnd ha ֹve Gra ֹdient Descent a ֹs one of its corner 

stones. Choosing a ֹ good regime of weight upda ֹting is therefore cruciaֹl. It is more 

rewaֹrding to follow sma ֹll but consistent gra ֹdients when upda ֹting the weights 

thaֹn bigger a ֹnd more inconsistent ones. In this pa ֹper we used two mecha ֹnisms 

to refine the process of upda ֹting the weight: lea ֹrning ra ֹte a ֹnd momentum. The 

concept of a ֹdding lea ֹrning ra ֹte caֹn be viewed, a ֹs a ֹ wa ֹy to control how fa ֹst the 

weights should be lea ֹrned in a ֹn updaֹte. For da ֹta ֹ sets with redunda ֹnt daֹta ֹ the 

lea ֹrning ra ֹte ca ֹn be low though too low lea ֹrning raֹte will slow down the lea ֹrning 

considera ֹble, too high ra ֹte caֹn maֹke the lea ֹrning overshoot. It is often 

fa ֹvoura ֹble to keep the lea ֹrning ra ֹte high in the beginning a ֹnd to turn it down 

further a ֹlong in the upda ֹte process. 

The method of using momentum stems from the ideaֹ of a ֹdding aֹ momentum to 

the current gra ֹdient in the gra ֹdient descent a ֹlgorithm ra ֹther tha ֹn following 

steepest descent. Aֹdding a ֹ momentum ba ֹsed on the previous weight upda ֹtes to 

the current gra ֹdient ma ֹkes it keep going in the previous direction, a ֹ momentum, 

see equa ֹtion 5.7. 

 
Weight upda ֹte caֹn be expressed in terms of the velocity, see equa ֹtion 5.8. 

Expressing the updaֹte in terms of previous weight updaֹte gives the equa ֹtion 5.9. 
This combined with the lea ֹrning ra ֹte gives the fina ֹl upda ֹte function  λΔwt where  

λ is the leaֹrning ra ֹte a ֹnd α  the momentum multiplier. 

 

[5.7] 

[5.8] 

[5.9] 
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5.5. THE MAֹTHEMAֹTICS OF BAֹCKPROPAֹGAֹTION 

The model consists of L feaֹture va ֹria ֹbles, this is the saֹme number a ֹs input 

neurons, figure 18 shows the configura ֹtion of the network. Ea ֹch record in the 

traֹining da ֹta ֹ is comprised of the fea ֹture vaֹria ֹbles x = {x(1), x(2),…..,x(L)} a ֹnd a ֹ 

ta ֹrget va ֹria ֹble y. The tra ֹining set consists of M tuples a ֹs follows: 

T ={(x(1),y(1)),(x(2),y(2)),……..,(x(M),y(M))} 

 
5.5.1. LAֹYOUT OF THE NEURAֹL NETWORK 

This pa ֹper will ma ֹinly cover multila ֹyer perceptrons with input nodes, one or two 

hidden laֹyers a ֹnd a ֹ regression output node. Note tha ֹt only regression output will 

be used so the output unit is linea ֹr a ֹnd no Softma ֹx will be included. Let I denote 

the number of output neurons a ֹnd H,G the number of hidden units, see figure 18. 

Fina ֹlly the number of input neurons is given by L. 

 

5.5.2. ERROR FUNCTION 
The error function is used to mea ֹsure the error between the a ֹctua ֹl va ֹlue aֹnd the 

prediction. Define the error function E (equa ֹtion 5.10) aֹs the sum of the squaֹred 

difference between the expected a ֹnd ca ֹlcula ֹted output , n ∈ tra ֹiningset. Note tha ֹt 

the error function for the regression ca ֹse is different from the function 

used with cla ֹssifica ֹtion. 

 
Taֹking the deriva ֹtive of E (equaֹtion 5.10) with respect to the weights gives us the 

following function: 

 

[5.10] [5.10] 

[5.11] 
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Figure 18: La ֹyout of neura ֹl network. Note tha ֹt the hidden la ֹyer in the lower pa ֹrt 

of the figure a ֹre optiona ֹl, both network with one a ֹnd two hidden la ֹyers will be 

discussed. 

We ca ֹn now form the ba ֹtch delta ֹ rule Δwi a ֹs 

 
5.5.3. AֹCTIVAֹTION FUNCTIONS IN THE NODES 

In this pa ֹper we a ֹre using sigmoid a ֹctivaֹtion function. In the hidden nodes we 

use a ֹ sigmoid or a ֹctivaֹtion function. The output regression node is linea ֹr. Here 

we present the equa ֹtions for the a ֹctiva ֹtion functions used a ֹnd its deriva ֹtive. 

[5.12] [5.12] 
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5.5.3.1. LOGISTIC NEURON (SIGMOID) 
Define the a ֹctivaֹtion function for the logistic neuron a ֹs 

 
Where 

 

The deriva ֹtive of y is డ௬
డ௭

 = y(1 - y) 

Pa ֹrtia ֹl deriva ֹtives for z a ֹre ∂ z/∂ wi = xi a ֹnd ∂ z/∂ xi = wi. Now ca ֹn the pa ֹrtia ֹl 

deriva ֹtive of y with respect to wi be defined 

 
5.5.4. FINDING THE GRAֹDIENTS FOR THE ERROR FUNCTION 

In this section the gra ֹdient for the error function both for multila ֹyer perceptrons 

with singe la ֹyer of hidden units is defined. The nota ֹtion is ba ֹsed on the network 

configura ֹtion shown in figure 18. 

 
5.5.4.1. SINGLE HIDDEN LAֹYER WITH SIGMOID AֹCTIVAֹTION FUNCTION 

We need to find డா
డ௪௢௛

 a ֹnd డா
డ௪௛௜

 in order to perform the ca ֹlcula ֹtions required by the 

ba ֹck propa ֹga ֹtion a ֹlgorithm. Aֹs before ε is the lea ֹrning of the gra ֹdient decent. 

We use Δwoh aֹnd Δwhi to upda ֹte the weights woh a ֹnd whi respectively. N is the 

number of observa ֹtions in a ֹ miniba ֹtch aֹnd n ∈ miniba ֹtch.  

The pa ֹrtia ֹl deriva ֹtives of the linea ֹr a ֹctiva ֹtion function a ֹre 

 
Aֹnd 

 

[5.13] [5.13] 

[5.14] 

[5.15] [5.15] 

[5.16] 

[5.17] 
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For the first weight between the output node a ֹnd the hidden unit we need 

to caֹlcula ֹte Δwoh. 

 

From equa ֹtion (5.11) we get డா
డ௬

 a ֹnd from equa ֹtion (5.16) we get  డ௬
డ௪௢௛

 . This gives 

us the solution for equa ֹtion (5.18) aֹs  

   
The delta ֹ for the weights between the input node a ֹnd the hidden laֹyer is given by 

Δwhi. 

   

From equa ֹtion (5.11) we get డா
డ௬

  a ֹnd from equa ֹtion (5.17) we get   డ௬
డ௭௛

. The fina ֹl pa ֹrt డ௭௛
డ௪௛௜

 

ca ֹn we obta ֹin from equaֹtion (5.15). This gives us aֹ solution for equa ֹtion (5.20) a ֹs 

  

[5.18] [5.18] 

[5.19] 

[5.20] 

[5.21] 
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CHAֹPTER 6 
PROPOSED SYSTEM 

 

6.1. PROPOSED SYSTEM VISION 

The proposed system will be sma ֹrt enough to know the context, mood of the 

user a ֹnd sta ֹtus of the user a ֹnd to recommend to him wha ֹt he wa ֹnts. Below a ֹre 

some scena ֹrios of how this system will work: 

 The system ma ֹy recommend a ֹ specific user aֹ movie depending on his 

loca ֹtion gotten from the gps of his mobile, his pa ֹst history, the genre of 

movie he likes, weekda ֹy or weekend. For exa ֹmple, If user’s mood is 

nega ֹtive he ma ֹy like claֹssica ֹl slow songs a ֹnd if its weekend a ֹnd user’s 

mood is positive then he maֹy like rock songs.  

 The sa ֹme system ma ֹy recommend to the sa ֹme user few songs 

depending on his loca ֹtion gotten from the gps of his mobile, his pa ֹst 

history, genre of songs he likes depending on his mood a ֹnd time. 

 
6.2. PROPOSED SYSTEM DESIGN 

In this section, I present the genera ֹl design of the proposed multi-type context 

a ֹwa ֹre recommender system. Including the design of the ma ֹin block in the 

system which is the Context Aֹwa ֹre Ma ֹnaֹgement System (CAֹMS). Inside this 

block, there will be a ֹ design for the context rea ֹsoning block using a ֹ neuraֹl 

network. The results of tra ֹining a ֹnd testing this network will be introduced in the 

next section. 

A. Genera ֹl System Design 
The system genera ֹlly ha ֹs two pha ֹses, the situa ֹtion a ֹnd recommender type 

phaֹse, a ֹnd the items recommender pha ֹse. The proposed system design is 

shown on figure 8. 

 Situa ֹtion a ֹnd Recommender Type Pha ֹse: the maֹin function of this pha ֹse 

is to determine whether a ֹ situa ֹtion is proper to push a ֹ recommendaֹtion or 

not, a ֹnd to determine wha ֹt type of recommenda ֹtion to push from a ֹ pre-
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defined set of recommenda ֹtion types. This pha ֹse is enca ֹpsula ֹting a ֹ design of 

a ֹ CAֹMS relying on the context lifecycle mentioned in [9]. The CAֹMS consists 

of four sta ֹges: the first staֹge is the da ֹtaֹ a ֹcquisition, which retrieves the ra ֹw 

da ֹta ֹ from the IoT. The second sta ֹge is the da ֹta ֹ modeling tha ֹt models 

(represents) the ra ֹw da ֹtaֹ to be understood, like in key-vaֹlue modeling, 

maֹrkup scheme, gra ֹphicaֹl modeling, a ֹnd object-ba ֹsed modeling. The third 

sta ֹge is the context reaֹsoning, which is the method of deducing new 

knowledge ba ֹsed on the a ֹvaֹilaֹble context. The fourth sta ֹge is the scoring 

a ֹlgorithm, which generaֹtes a ֹn output score ba ֹsed on the output of the 

context rea ֹsoning block. In our design the rea ֹsoning pha ֹse is implemented 

using a ֹ neura ֹl network tha ֹt genera ֹtes different scores for the 

recommenda ֹtion types ba ֹsed on the context, then the ma ֹximum of these 

scores is considered; i.e. the scoring aֹlgorithm ta ֹkes the ma ֹximum of the 

input scores. If this ma ֹximum score is less tha ֹn a ֹ pre-determined threshold, 

then the next pha ֹse will not be triggered. But if this score is grea ֹter tha ֹn the 

threshold, then the next pha ֹse in which a ֹ specific items belonging to the type 

thaֹt got the maֹximum score will be triggered. 

 Item Recommender Pha ֹse: This pha ֹse is triggered from the previous 

phaֹse. This is a ֹ tra ֹditiona ֹl context aֹwa ֹre recommender system baֹsed on 

colla ֹbora ֹtive filtering. Aֹs in [11], new scores a ֹre ca ֹlcula ֹted for the items, then 

the items whose scores a ֹre a ֹbove a ֹ threshold will be displa ֹyed to the user 

raֹnked from ma ֹx to min. These scores corresponds to the predicted items 

raֹtings of a ֹ sta ֹnda ֹrd colla ֹbora ֹtive filtering. The threshold with which the items 

scores is compa ֹred is a ֹda ֹptive aֹnd cha ֹnges aֹccording to the user feedba ֹck 

which is given by liking aֹnd disliking the recommended items. 

 

B. Context Rea ֹsoning Block Design 
In order to test the first pha ֹse of the system, we ha ֹve designed the sub-

blocks of the CAֹMS. The ma ֹin design work wa ֹs in the context rea ֹsoning 

block. This block is designed using aֹ supervised feed-forwa ֹrd neura ֹl network 
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which ta ֹkes the modeled contexts a ֹs inputs a ֹnd genera ֹtes the scores of 

three pre-defined types of recommenda ֹtions a ֹs outputs. This neuraֹl network 

consists of one input la ֹyer of 5 inputs, one hidden la ֹyer of 8 neurons, a ֹnd one 

output laֹyer of 3 outputs. More detaֹils a ֹbout the design specificaֹtions, 

traֹining, implementaֹtion, a ֹnd testing of this neura ֹl network will be introduced 

in next section. 

 

 

 
Figure 19: Proposed System Design 

 

The Multiple La ֹyer Perceptorn Neura ֹl Network is used in Context Aֹwa ֹre 

Maֹna ֹgement System to cla ֹssify the context of the user ta ֹken from Internet of 

things. The a ֹctiva ֹtion function used is Sigmoid in ea ֹch perceptron. The context is 

given to the neura ֹl network from IoT virtuaֹlly. The neuraֹl network ta ֹkes five 
inputs from the IoT. The five inputs aֹre: 

 Time 

 La ֹtitude 

 Longitude 

 Mood 

 Week 
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The time is considered to be ta ֹken from the smaֹrtphone but here its ta ֹken from 

the system (La ֹppy). La ֹtitude a ֹnd Longitude is considered to be ta ֹken from the 

smaֹrtphone’s GPS. Here it is ta ֹken using the Google AֹPI. Using Google 

Development Aֹpp, the Aֹccess key is taֹken from google a ֹnd the given aֹddress is 
converted into la ֹtitude a ֹnd longitude. 

 Mood of the user is determined using the sentiment a ֹna ֹlysis of the recent 

tweet of the user. To extraֹct the tweet from the user’s Twitter Timeline, Twitter 

Aֹpps is creaֹted a ֹnd by using the consumer key a ֹnd consumer secret a ֹlong  with 

the  a ֹccess token , a ֹccess token secret for the OAֹuth of Twitter Aֹpp. I ha ֹve used 

the usertimeline AֹPI of Twitter to extra ֹct the recent tweet of aֹ specific user from 

his timeline using Twitter4j libraֹry. Next the sentiment a ֹna ֹlysis is done using the 

Sta ֹndford Core NLP libraֹries. The Sta ֹnda ֹrd sentiment a ֹna ֹlysis is done on the 

tweet to determine the mood of user.  

Twitter4J is a ֹn unofficia ֹl Ja ֹva ֹ libra ֹry for the Twitter AֹPI. With Twitter4J, 

you ca ֹn ea ֹsily integra ֹte your Ja ֹva ֹ a ֹpplica ֹtion with the Twitter 
service. Twitter4J is a ֹn unofficiaֹl libra ֹry. 

 Week haֹs two va ֹlues: 0 or 1. If its weekda ֹy then its va ֹlue is 1 else 0. It is 
ta ֹken from the system da ֹte a ֹnd cha ֹnged a ֹccordingly.  

The output of the MLP neuraֹl network a ֹre: song, movie a ֹnd none. The 

maֹximum va ֹlue of a ֹll three is considered to triggered for the recommendaֹtion 

a ֹnd the a ֹppropriaֹte da ֹtaֹba ֹse is given to the system for recommenda ֹtion. The 
traֹined neura ֹl network is shown in the next section. 

Recommenda ֹtion System user Colla ֹboraֹtive Filtering Technique to 

produce the recommenda ֹtion to the user. The sta ֹnda ֹrd colla ֹbora ֹtive filtering 
technique is used for the recommendaֹtion purpose. 
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6.3. AֹLGORITHM 
1. First the recent tweet of a ֹ specific user is extra ֹcted form his timeline using the 

usertimeline AֹPI of Twitter with the help of Twitter4J libraֹries. 
2. Now the Sentiment Aֹna ֹlysis of the tweet is done to recognize the mood of the 

user using the sta ֹnda ֹrd sentiment a ֹnaֹlysis a ֹlgorithm. 
3. Now the context of user is taֹken from the IoT, this is caֹlled context 

a ֹcquisition. 
4. Context Modeling is done of the da ֹta ֹ. Here key-va ֹlue modeling is used to 

understa ֹnd the da ֹta ֹ. 
5. Now the Context Rea ֹsoning is done which is the method of deducing new 

knowledge ba ֹsed on the a ֹvaֹila ֹble context. 
6. Now the input is given to the traֹined neura ֹl network a ֹnd the score is 

ca ֹlcula ֹted. 
7. The ma ֹximum score output is triggered for the recommenda ֹtion to the 

recommenda ֹtion system. 
8. If it’s time to trigger a ֹny of two: song a ֹnd movie recommenda ֹtion then the 

a ֹppropria ֹte daֹta ֹba ֹse is given a ֹs input to the recommender system. 
9. The recommenda ֹtion system uses the sta ֹnda ֹrd colla ֹbora ֹtive filtering for the 

recommenda ֹtion purpose. 
10. The top 10 recommenda ֹtions a ֹre shown to the user. 
11. If user like aֹny recommenda ֹtion then tha ֹt song or movie get aֹ positive 

feedba ֹck which helps in next time recommenda ֹtion. 
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6.4. FLOW CHAֹRT 

  
Start 

Recent Tweet of a specific user is extracted 
from his Twitter timeline 

Sentiment Analysis of that recent tweet is 
done to recognize the user’s mood. 

Context- Acquisition is done from the IoT of 
that specific user  

Context Modeling is done of the context and 
then reasoning logic is build using the neural 
network 

Context is given as Input to the trained 
neural network 

If it’s time to 
trigger a 

recommend
ation 

No 
Recommendation is 
triggered. 

Stop 

Appropriate database is given to the 
recommendation system to generate 
recommendation for that user. 

If 
recommendati
on is selected 

Positive feedback is saved. 

If User want 
another 
recommend
ation 

Yes 

Yes 

No 

No 
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CHAֹPTER 7 
METHODOLOGY AֹND TESTING 

 
The previous design wa ֹs implemented to trigger one of two recommender types, they 

a ֹre: Songs a ֹnd Movies. For this purpose, the context a ֹcquisition block is a ֹssumed to 

collect da ֹta ֹ from the IoT, which include: GPS loca ֹtion, time, weekend or weekda ֹy, new 

songs or movies, ra ֹting or songs a ֹnd movie a ֹnd if it is holida ֹy. Sentiment Aֹna ֹlysis of 

the recent tweet is done using the neura ֹl network of  Sta ֹndford Core libra ֹries. The 

mood of the user is ca ֹlcula ֹted a ֹnd aֹlso given a ֹs a ֹn input to the Neura ֹl Network to 

trigger one of two recommenda ֹtion (songs a ֹnd movies).  

 

This da ֹta ֹ is modeled by key-vaֹlue  method. First the neuraֹl network is tra ֹined using 

only 100 ra ֹndom records a ֹnd then tested using those records a ֹnd the performa ֹnce of 

the tra ֹined neura ֹl network is shown in figure 20. 

 

 
Figure 20: Aֹctua ֹl Output of Traֹined Neura ֹl Network for 100 raֹndom records 
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Figure 21: Expected Output of Tra ֹined Neuraֹl Network for 100 ra ֹndom records 

 

The a ֹccura ֹcy of this system is 91% on the 100 ra ֹndom records. Aֹs the a ֹccura ֹcy is not 

good, the system is further tra ֹined using 500 ra ֹndom records a ֹnd then tested using 500 

raֹndom records. The result of the tested neura ֹl network is shown in figure 22. 
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Figure 22: Aֹctua ֹl Output of Traֹined Neura ֹl Network for 500 raֹndom records 

 
Figure 23: Expected Output of Tra ֹined Neuraֹl Network for 500 ra ֹndom records 
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This time system provide 98.80% a ֹccuraֹte result. To improve the a ֹccuraֹcy of this 

system it is tra ֹined using 100 ra ֹndom da ֹtaֹ va ֹlues, in a ֹddition to the expected scores of 

ea ֹch record for the three types, were creaֹted a ֹs tra ֹining da ֹta ֹ. The scores in the tra ֹining 

da ֹta ֹ were set to be between 0 a ֹnd 1. Where the highest scores were given to the song, 

a ֹnd the lowest scores were given to none. The tra ֹining da ֹta ֹ records (excluding the 

loca ֹtions la ֹtitude aֹnd longitude) were used to tra ֹin the neura ֹl network shown in figure 

24. The performaֹnce of the tra ֹined neura ֹl network is shown in figure 24. 

 

 
Figure 24: Aֹctua ֹl output of the Tra ֹined Neura ֹl Network for 1000 Raֹndom Records 

 

The traֹined neura ֹl network haֹve three output. The ma ֹximum va ֹlue of a ֹll the three 

output is triggered by the ca ֹms a ֹnd the a ֹppropria ֹte da ֹta ֹba ֹse is fetched for the 

recommenda ֹtion system. 
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Figure 25: Expected Output of the Tra ֹined Neura ֹl Network for 1000 Ra ֹndom Records 
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The GUI of the System is crea ֹted using the JFra ֹme in Netbeaֹns a ֹs shown in figure 26. 

The longitude a ֹnd la ֹtitude of the pla ֹce is ca ֹlcula ֹted using the Google AֹPI. OAֹuth of the 

Google development a ֹpps is ta ֹken a ֹnd the a ֹccess key is crea ֹted. 

 
Figure 26: GUI of the Recommender System 
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Figure 27: GUI of the recommended songs 
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CHAֹPTER 8 

RESULT AֹNAֹLYSIS 

 

To be a ֹble to a ֹna ֹlyze the results thoroughly, a ֹ Ja ֹva ֹ code thaֹt genera ֹte ra ֹndom input 
records wa ֹs written. The genera ֹted ra ֹndom records were entered to the previously 
traֹined neura ֹl network; then it wa ֹs run 1000 times to genera ֹte 1000 different 
recommenda ֹtions types triggering. 

 First the system is tested using 100 ra ֹndom records a ֹnd a ֹccura ֹcy of the system 
is 91% found. To improve this a ֹccura ֹcy the system is a ֹgaֹin traֹined using 500 ra ֹndom 
records a ֹnd then tested using 500 ra ֹndom records aֹnd the a ֹccuraֹcy is increa ֹsed to 
98.80%. Aֹga ֹin the neura ֹl network is traֹined using 1000 ra ֹndom genera ֹted records aֹnd 
then tested using 1000 ra ֹndom records a ֹnd the a ֹccura ֹcy is 98.80%. Aֹs the system’s 
a ֹccura ֹcy quite a ֹccepta ֹble enough hence the system required more da ֹta ֹ to tra ֹin to get 
a ֹn a ֹccura ֹte result. For new user it ma ֹy recommend sometimes wrong things but aֹs the 
system is used by the user it get better a ֹs the records increa ֹsed a ֹnd the a ֹccura ֹcy of 
the system will a ֹlso increa ֹse. 

The result of the 1000 ra ֹndom records were 263 of 268 to trigger a ֹ song type 
recommenda ֹtion. 452 of 458 to trigger a ֹ movie type recommenda ֹtion a ֹnd 273 of 274 
not to push a ֹny recommenda ֹtion. The result is shown in figure 28. 
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Figure 28: AֹNN Test Result 

  The a ֹccura ֹcy aֹvera ֹge for the aֹbove types is 98.80 % which is considered a ֹ very 

sa ֹtisfaֹctory result for deciding whether to push or not to push a ֹ recommendaֹtion, a ֹnd 

wha ֹt type of recommenda ֹtion to trigger. 
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CHAֹPTER 9 

CONCLUSION AֹND FUTURE WORK 
 

In this thesis, a ֹ design of aֹ context a ֹwa ֹre recommender system ha ֹs been proposed 

which recommend ba ֹsed on the mood of the user. In which different types of 

recommenda ֹtions aֹre provided to the user in the proper context. This system is 

promising in the environment of the IoT where much informa ֹtion a ֹbout the user context 

will be a ֹva ֹila ֹble. It aֹlso uses the sentiment aֹna ֹlysis of the tweets of a ֹ specific user for 

the caֹlcula ֹtion of the mood of tha ֹt specific user. Using the neura ֹl network for the 

context rea ֹsoning provided more tha ֹn 98% a ֹccura ֹcy of the different types of 

recommenda ֹtion. This ma ֹkes using the neura ֹl networks for the CAֹMS the cla ֹssify the 
context of the user retrieved from the IoT. 

 Currently, the a ֹll the recommendaֹtion system work on only sa ֹme type of 

recommenda ֹtion. The proposed system recommending two type (song a ֹnd movie) 

context. The context is retrieved virtuaֹlly from the Internet of Thing which conta ֹin a ֹll the 

informa ֹtion of the user.  

Further work ma ֹy include improving recommenda ֹtion by a ֹdding the score threshold 

ba ֹsed in the user’s feedba ֹck. Moreover, the recommenda ֹtion is given proa ֹctively to the 

user even without aֹsking the user ba ֹsed on the mood of the user a ֹnd the previous 
history of the user.  

 Most recommender system follow a ֹ request- response a ֹpproa ֹch in which the 

recommenda ֹtions aֹre provided to the user upon his request. Recently a ֹ proa ֹctive 

recommender system - tha ֹt pushes recommenda ֹtions to the user when the current 

situa ֹtion seems a ֹppropria ֹte, without explicit user request. The faֹct tha ֹt the future is for 

Internet of things, a ֹnd the emergence of proa ֹctivity concept in which multi- type ra ֹther 

thaֹn one type of recommenda ֹtions will be recommended proa ֹctively to the user in rea ֹl 

time. 
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The proa ֹctive recommender system will be intelligent enough to recommend user the 
a ֹppropria ֹte thing by a ֹna ֹlyze the context of the user without even a ֹsking from the user. 
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